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The pandemic upended how associations 
traditionally generated revenue and increased 
member value. For groups looking to grow and 
improve their operational efficiencies, partnering 
with an AMC may be the right solution.

BY CHRISTINE UMBRELL



T
he events of the past 18 months have taught associations that traditional 
means of providing member benefits and driving revenue are overdue 
for an overhaul. Seeking to create new programs, enhance products and 
services, or boost nondues revenue, many associations are partnering 
with AMCs, which offer “a wide network of forward-thinking people” 
who can brainstorm and translate ideas into action, says Paul J. Hans-
com, CAE, chief growth officer at Ewald Consulting Inc.  

Associations that collaborate with AMCs gain “operational effi-
ciencies and growth opportunities,” says Lynda Patterson, FASAE, 
CAE, president and owner of AMPED. “We have the talent and 
infrastructure to focus on growth.” 

Creating New Programming 
Today’s AMCs are driving growth by visualizing new ways to create stakeholder 
value. Ewald Consulting, for example, assisted the Organization Development 
Network (OD Network) in creating online professional development programs to 
counteract revenue lost due to a canceled in-person conference. Ewald’s strategic 
growth team, working collaboratively with the client, launched three new virtual 
programs with hyper-focused content: a technical training webinar series, a DEI 
online learning series, and a virtual mentorship program.  

“We transferred resources from the [canceled] meeting to the virtual events 
and shifted AMC staff involvement from a meetings expert to digital learning 
specialists already at the AMC,” says Hanscom.  

The programs generated income while attracting many first-time registrants 
and nonmembers—exceeding registration expectations. Going forward, the asso-
ciation anticipates stronger attendance at its in-person conference since OD Net-
work expanded “to people who hadn’t previously been members,” says Hanscom. 
Ewald will help OD Network build on this success by expanding the association’s 
digital presence and developing a podcast. 

Association Headquarters has also helped clients develop fresh programming. 
Recognizing that educational offerings at the National Association of Productiv-
ity and Organizing Professionals (NAPO) had gone stale—and were limited to 
in-person events—AH introduced digital programming to empower stakeholders 
to access education at their convenience, says Gene Terry, IOM, CAE, director 
of AH’s allied health, medical, and scientific segment. AH’s client services team 
worked with NAPO leadership to select a new LMS, then developed intermedi-
ate and advanced content—providing bundled education offerings accessible 
throughout the year. NAPO also launched a certificate program to enable new-
comers to earn a designation.  

“We approached educational development the same way we look at pub-
lications—by looking at the analytics, and at what offerings are popular,” says 
Terry. “We make quarterly tweaks, sunset content that isn’t selling, and listen to 
member needs.” After debuting the digital content, NAPO experienced a 33 per-
cent increase in education revenue in the first year, and an additional 15 percent 
increase the next two years, according to Terry.  

4|ASSOCIATIONS NOW SUPPLEMENT SUMMER 2021 
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Expanding Opportunities 
for Exhibitors 
AMCs can generate ideas to boost 
involvement among vendors and 
industry partners—an increas-
ingly important task as associations 
reconsider the size and frequency of 
in-person meetings and exhibit halls. 

AMPED worked with Ameri-
cas Committee for Treatment and 
Research in Multiple Sclerosis to 
transition its annual conference to 
a virtual format. After recogniz-
ing the limitations of virtual exhibit 
halls, the AMC helped ACTRIMS 
build additional solutions for vendor 
engagement in the form of “Brain 
Exchanges”—30-minute Zoom chat 
rooms held during the virtual meet-
ing, each with capped attendance. 
Vendors were invited to sponsor a 
facilitated discussion focusing on a 
hot topic, such as “COVID-19 and 
MS” or “racial diversity in clinical 
research.” Sponsorships and registra-
tion helped the meeting net a profit 
of $497,000—a 26 percent increase 
over budget. “Now we are hosting the 
Brain Exchanges year-round,” says 
Patterson. 

For two AH client partners—the 
American Society of Hand Therapists 
(ASHT) and Osteoarthritis Research 
Society International (OARSI), the 

AMC has been successful in build-
ing relationships between “those 
that want to teach—vendors—and 
those that want to learn—members.” 
Terry’s team has worked to “erase the 
negative feeling around ‘being sold to’ 
that many sponsorship situations can 
produce,” he says. 

For OARSI, AH’s industry rela-
tions and meetings teams partnered 
to boost sponsorships via digital 
marketing campaigns, sell spon-
sorship opportunities for meeting 
lounges, and enhance brand market-
ing efforts. After one year of working 
collaboratively with AH, OARSI had 
a 20 percent increase in revenue and 
a 25 percent increase in the number 
of companies and organizations that 
participated in its world congress. 
“OARSI’s outcomes demonstrate that 
partnering with an industry rela-
tions manager can be the difference 
between an underperforming nondues 
revenue initiative and nondues rev-
enue success,” says Terry.  

When it came to ASHT, AH’s 
industry relations and meetings teams 
helped launch onsite affiliate events 
during its annual meeting. They 
debuted “Hands-On Demos,” sell-
ing space to vendors to demonstrate 
their technologies and showcase their 
services. These events were held at 

off times during the ASHT Annual 
Conference, as pre- and post-confer-
ence events and lunchtime learnings. 
Over a three-year period, AH achieved 
nearly 50 percent growth for ASHT 
across all of its nondues revenue-gen-
erating programs.  

Facilitating Long-Term 
Growth 
AMCs can help associations foster 
long-term growth by studying indus-
try workforce trends and developing 
strategies to attract young workers. 
For example, when AMPED led an 
initiative to study the next generation 
of clinicians, researchers, and leaders 
in MS for ACTRIMS, it identified a 
predicted 19 percent shortfall in MS 
specialists by 2025. AMPED launched 
dual initiatives to raise awareness 
of MS professions among medical 
students in their fourth year and to 
attract young scientists to study MS.  

“This is a concerted effort into 
something that will be meaningful 
from a workforce growth perspective,” 
says Patterson. Part of the strategy 
has been drawing attention to the 
MS specialty pathway and recruiting 
more young professional to speak and 
have other key roles during ACTRIMS 
meetings.  Because of these efforts, 
there has been an increase in the 
number of medical students selecting 
MS-specific fellowships. 

For associations seeking new ways 
to grow, consulting with an AMC is 
a great way to start. “We can share a 
plethora of real-world examples and 
ask provocative questions to help 
lead boards toward a growth mindset 
and long-term strategic goals,” says 
Hanscom. 

CHRISTINE UMBRELL is a 
freelance writer based in Herndon, 
Virginia. Email: christineumbrell@
gmail.com 

Today’s AMCs are 
driving growth by 
visualizing new 
ways to create 
stakeholder value. 
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BY CHRISTINE UMBRELL

STAFFING 
SMARTS  

As associations offer new event formats, consider 

additional revenue models, and launch innovative 

products and services, they may realize they don’t 

have the right staff lineup in place. By working with 

an AMC, organizations can fill staffing gaps that 

will result in greater returns.  
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As the world opens back up, many asso-
ciations are embracing new technolo-
gies, reimagining in-person events, 
and adjusting their budgets in alliance 
with revised revenue predictions. 
With these changes come shifting 
staffing needs—and some associations 
are finding that association manage-
ment companies play a critical role as 
these needs evolve. 

AMCs can help associations 
evaluate their staffs from a talent pool 
perspective and consider whether 
they have the appropriate talent 
for the future workplace, says Kate 
O’Donnell, senior vice president, mar-
com and brand strategy, at MCI USA. 
This often involves determining how 
to move staff members to areas where 
they will have greater impact, given 
new goals, or offering specific staff 
functions to fill gaps in the association 
workforce. 

REDISTRIBUTING STAFF  
Some associations choose to partner 
with AMCs “when there’s something 
that needs to be fixed in their current 
model,” says O’Donnell. AMCs are 
“well-versed in quickly identifying 
problems and applying the synergy of 
experience and intelligence” to pro-
vide a solution—which often involves 
staffing changes. AMCs “can come in 
and help advise, or we can come in 
to fill roles in a short-, medium-, or 
long-term capacity. We can be there 
as a consultative partner to help you 
achieve your goals.” 

O’Donnell is currently helping the 
American Society for Nondestructive 
Testing (ASNT) revamp and restaff 
its marketing and communications 
activities in light of the postpandemic 
environment. In addition to providing 
interim marketing support, “we have a 
team looking at their entire communi-
cations portfolio,” she says. MCI USA 
will share best practices and make 
recommendations—including staffing 
adjustments—for updating ASNT’s 
marketing strategies.  

MCI USA’s consultative team also 
fills key staffing roles as organiza-
tions change shape. When the HR 
Certification Institute separated from 
the Society for Human Resource 
Management, for example, HRCI 
“had to find its identity as a certifying 
body,” says O’Donnell. MCI USA was 
brought in temporarily “to stabilize, 
add structure, and put operations in 

And as associations determine 
how to safely transition employees 
from remote work back to the office, 
some are finding that partnering with 
an AMC can reduce the need for 
physical office space, says Velayo. “Our 
[full-service] clients don’t have to 
worry about the office infrastructure, 
or paying long-term leases on space” 
and equipment, he says. Those clients 
that outsource part of their work to an 
AMC can minimize their office foot-
print—or adopt remote work for FTEs. 
“This can help relieve the financial 

liability,” Velayo says, “allowing asso-
ciations to become more nimble.”  

FILLING GAPS IN  
SPECIFIC FUNCTIONS 
AMCs provide access to staff mem-
bers that small and medium-sized 
organizations cannot afford to keep 
in-house—for example, attorneys. Last 
year, many associations were faced 
with unexpected legal challenges as 
conferences were cancelled or tran-
sitioned to remote format, resulting 
in force majeure and contract issues. 

place,” recalls O’Donnell. She took on 
the role of chief marketing officer and 
worked with HRCI to revamp how 
it marketed its credentials. She also 
restaffed the HRCI marketing team 
and helped position the credentialing 
body as its own entity.   

AMCs can serve as a temporary or 
permanent solution when associations 
“right-size,” says Lane Velayo, CAE, 
owner and CEO of Synergos. “Our 
clients in the hospitality sector have 
had to reassess their priorities, with 
lower membership and sponsorship 

income” due to the COVID-19 pan-
demic, he says. Working with an AMC 
has allowed them to scale down and 
flex the services they need from the 
AMC—minimizing financial losses. 

“It’s not an all-or-nothing proposi-
tion,” says Velayo. “You can figure out 
where you need assistance,” and work 
with an AMC that offers fractional 
staffing—experts in specific roles that 
work part-time for several associa-
tions. This model avoids the need for 
jack-of-all-trade employees that some 
standalone associations rely on.  

AMCs provide access 
to staff members that 

small and medium-
sized organizations 

cannot afford to keep 
in-house.
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While some standalone organizations 
struggled to cover legal fees, clients at 
Partners in Association Management 
benefitted from the AMC’s in-house 
counsel.  

“This was extremely critical in 
2020,” as Partners’ in-house counsel 
“assisted our associations in saving 
more than $1 million in cancellation 
fees or potential damage,” says Rachel 
Luoma, MS, CAE, Partners’ vice presi-
dent and chief staff executive. None 
of Partners’ clients had to pay any 
fees or penalties, she says, “and most 
future contracts for 2021, and in some 
cases 2022 contracts, were modified 
to mitigate any ongoing pandemic 
concerns relative to force majeure/
impossibility.” 

Finance is another area where 
AMCs can be of value. “In finance in 
particular, you need some separation 
of duties” for legal and compliance 
reasons, since no one person should 
have sole control over the lifespan of 
a transaction, says Velayo. Accredited 
AMCs are held to a high standard and 
can assign different individuals to key 

financial roles, ensuring associations’ 
needs are met in a compliant manner.  

Other organizations are seeing 
advantages from working with AMCs 
for meetings solutions—particularly 
as they consider virtual and hybrid 
events. Facing reduced income from 
live events, some associations can no 
longer support large or year-round 
meetings staff—but still require 
support during busy meeting times. 
“When an association has to make 
tough decisions or lay off staff, you 
likely still need those functions to be 
serviced,” says Velayo. Several of his 
clients have turned to Synergos to pro-
vide short-term meetings expertise. 

Of course, AMCs fill important 
short-term roles when an associa-
tion’s standalone talent is unavailable. 
When a key meetings employee at the 
United Fresh Produce Association 
was on maternity leave during confer-
ence season, MCI USA filled in. The 
AMC provided speaker management, 
marketing, and onsite support—step-
ping in seamlessly due to its expansive 
meetings experience. 

For those associations consider-
ing partnering with an AMC to solve 
a staffing problem, “have a strategic 
session to identify priorities and figure 
out how the relationship will be a win-
win,” says Velayo. 

Luoma agrees. “Craft a scope of 
services you’re looking to fill,” she 
says, “then find an AMC partner that 
has the skill set to meet those needs.” 

CHRISTINE UMBRELL is a 
freelance writer based in Herndon, 
Virginia. Email: christineumbrell@
gmail.com 
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AMCs can reduce overhead through 
shared resources and draw on a deep 
well of expertise to advise associations 
on various cost-cutting solutions. 

BY ALLISON TORRES BURTKA 

COST 
CUTTERS
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For most associations, the biggest cost 
savings an AMC can provide is reduc-
ing overhead and operating expenses. 
If the association shuts down its phys-
ical office space, this means significant 
savings on rent, insurance, and other 
office expenses. Even if the associa-
tion retains some staff and works with 
an AMC in a hybrid model, it may 
reduce overhead by using the AMC 
as its headquarters address, says Jodi 
Fisher, CAE, chief executive officer of 
Impact AMC.  

Because many associations had 
to figure out how to work remotely 
during the COVID-19 pandemic, some 
may be rethinking their office needs. 
“Now that we’ve gotten used to work-
ing from home and not having that 
physical office space feel as necessary, 
I think that that transition would be 
much easier for those who are used 
to the traditional physical space” and 
those who once were against remote 
work, Fisher says. “They can see you 
still can manage people this way—
they’re still very efficient. I think we’ll 
see a big change in structure in that 
way.” 

TECHNOLOGY 
Impact AMC does a periodic technol-
ogy audit with its clients, and it’s often 
a big money saver, because technology 
is such a large part of an association’s 
budget. “Many times, they’re coming 
to us with this robust technology that 
they just don’t need and they’re really 
overpaying for, and we’ll make recom-
mendations to reduce that technology 
cost,” Fisher says. They assess the 
association’s needs, what’s available in 
the market, and what will work best.  

BARGAINING POWER 
AMCs typically can negotiate more 
competitive rates on a range of con-
tracts and fees than an association 
can do on its own. “From everything 
related to conference expenses, like 
AV contracts, to bank fees and credit 
card processing fees, simply because 
we have a larger constituency, our 
bargaining power is greater,” says 
Kelly Mariotti, JD, CPA, CAE, vice 
president of client services at Associa-
tion Headquarters, Inc. (AH). 

For example, “The average associa-
tion might have one annual meeting a 
year, and the chances of them coming 
back to that venue are slim,” says Eric 
Thorn, general counsel of Partners 

expenses appropriately so that they 
wouldn’t, at the end of the year, be in 
the red.” 

During the pandemic, AH provided 
“health checkups” for its clients, 
including analyzing reserves and 
helping them understand how long 
they could function off their reserves, 
or in a reduced revenue model, to get 
through the pandemic and beyond.  

For example, AH helped associa-
tions understand the ramifications of 
different event expense models they 
were considering. This included their 
reserve balance, as well as helping 
them understand “how some of the 
decisions they were grappling with 
would affect their long-term health,” 
Mariotti says.   

NONDUES REVENUE 
To build nondues revenue, many asso-
ciations have been looking to hybrid 
and virtual events. “Everyone’s kind 
of been in a crash course of hybrid 
and other virtual offerings to provide 
member value and potentially generate 
some nondues revenue,” Thorn says.  

AH has an in-house industry rela-
tions department for sponsorship, 
exhibits, and other nondues revenue 
sales, and it operates on a commission 
basis. Because the association pays 
by commission, “we really take that 
risk out of the hands of our clients,” 
Mariotti says.  

LOOKING AHEAD 
Associations have been forced to 
rethink how they operate. But it’s also 
an opportunity to “look at the world 
and your organization through fresh 
eyes,” Mariotti says. “Is it time to sun-
set some old programs? Or is it time 
to really focus in on that 20 percent of 
things that are most important to your 
members and most important to your 
industry?”  

And don’t forget about innovation. 
“Although it’s certainly still a time to 
be conservative, it’s also a time to be 
optimistic and think about growth,” 
Mariotti says. “With cost cutting, 
there should be a balance. Do it where 
you can, but don’t be so focused on it 
that you miss some great opportuni-
ties to be innovative.” 

Allison Torres Burtka, a longtime 
association journalist, is a freelance 
writer and editor in West Bloomfield, 
Michigan. Email: allison@atburtka.com 

in Association Management, which 
has about 20 association clients. 
“But we run several meetings a year 
in Florida, so we have a little more 
buying power, because our chance for 
repeat business is greater with hotel 
venues.” According to Thorn, the sav-
ings from the economies of scale get 
passed along to the association.  

INSURANCE COVERAGE AND 
CONTRACTS 
The pandemic highlighted the need 
for adequate insurance coverage. “We 
found that with most of our clients 
that had event -cancellation insur-
ance for various reasons, it did not 
apply to pandemic cancellation,” 
Mariotti says. The lesson learned 
is “to be very mindful that all the 
things that you don’t really think will 
happen really can happen, and make 
sure that there’s either appropriate 
insurance coverage, or the board is 
making a really educated decision if 
they choose to forgo certain types of 
insurance.” 

An AMC’s collective experience in 
the complex world of insurance can 
help the association weigh costs and 
benefits. “Insurance has changed, with 
cyber insurance and other things that 
are needed to make sure that associa-
tions are adequately insured without 
being overinsured,” Fisher says.

In addition to insurance, it’s also 
important to understand the risks 
of unexpected events in contracts. 
“Our clients’ exposure ranged from 
$13,000 to $338,000 for cancellation 
and attrition penalties with existing 
2020 hotel contracts,” Thorn says. 
“Not a single one of our clients paid a 
penny in cancellation or attrition fees 
as a result of the pandemic,” because 
of the in-house legal services Partners 
in Association Management provided.  

Moving forward, Thorn says, “I 
think that everybody needs to reex-
amine the way financial risk from 
unexpected events is handled in hotel 
and meetings services contracts.” 

FINANCIAL MANAGEMENT 
An AMC Institute study showed that 
associations using AMCs perform 
better financially than those without 
AMCs, Thorn notes. “We follow and 
stay up on best practices in financial 
management,” he says. “During the 
pandemic, we were able to make 
appropriate forecasts and reduce 



ASSOCIATIONS NOW SUPPLEMENT SUMMER 2021|13

FRED C. STRINGFELLOW, CAE 
PRESIDENT 
STRINGFELLOW MANAGEMENT GROUP, INC. 
FOREST HILL, MARYLAND 

It became clear during the pandemic that AMCs are better 
prepared to pivot in a crisis and to adapt to change. While 
many standalone associations have to gear up for one 
or two major events during the year, AMCs are doing this 
throughout the year. Our staff started shifting to virtual 
events within the first 30 days of the pandemic. Through-
out spring and summer 2020, our staff became adept at 
executing virtual events and have truly mastered the for-
mat. AMC clients benefit from that shared staff expertise 
and exchange of ideas. 

DOT MILLER, CAE 
CEO 
THE SOLUTION 
ARVADA, COLORADO 

It is important now, more than ever, for associations to 
reach out to members and engage them. They have been 
isolated for over a year. Find creative ways to bring them 
back in. We have worked with clients to engage their volun-
teer leaders in action teams to help forward the strategic 
plan and create membership outreach tribes to invite 
members to programs and events. Members need associa-
tions now more than ever, and we’ve used our expertise to 
help clients show up and be present for them. 

ANDY FREED 
CEO  
VIRTUAL, INC.  
WAKEFIELD, MASSACHUSETTS 

We’ve been working with our clients on “four Cs.” The first 
being communication. It’s critical to communicate with all 
stakeholders in uncertain times. Second is compassion—
our staff, our clients, and their membership have been 
going through a stressful time. Compassion and patience 
are paramount. The third C is for connectedness: consor-
tia, associations, and standards bodies can connect people 
at a time that many feel disconnected. And the last C is for 
certainty—our job is to help our clients make decisions and 
reassure them when they’re not assured themselves. 

What has your AMC learned since the start of the 
pandemic that has most benefited your clients?

BENNETT NAPIER, CAE 
PRESIDENT AND CEO 
PARTNERS IN ASSOCIATION MANAGEMENT 
TALLAHASSEE, FLORIDA 

Pre COVID-19, most organizations had operating reserve 
targets and sound budgeting processes. In terms of dura-
tion of time and impact, COVID-19 changed the way we 
look at cashflow management and forecasting. As part of 
our company’s revamp of financial KPIs for our full-service 
clients, we now measure “days cash on hand” as a new 
metric. For groups that did not have cashflow issues before 
the pandemic, it really was not something you looked at 
very often.  

CEOto
CEO
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(C) MANAGEMENT INC. MD 50 22 1976 • • • • • • • • • • • • •
AMC SOURCE FL 16 1 6 2001 • • • • • • • • • • • • • • • • • •
AMPED ASSOCIATION  
MANAGEMENT

UNITED 
STATES

40 6 18 2008 • • • • • • • • • • • • • • • • •
AMR MANAGEMENT SERVICES KY 65 7 23 1997 • • • • • • • • • • • • • • • •
ANTHONY J. JANNETTI, INC. NJ 80 2 12 1972 • • • • • • • • • • • • •
ASSOCIATION & SOCIETY 
MANAGEMENT  
INTERNATIONAL, INC.

VA 35 4 8 1964 • • • • • • • • • • • • • • • • • •

ASSOCIATION ACUMEN, LLC WI 20 6 12 2006 • • • • • • • • • • • • • • • • • •
ASSOCIATION  
ASSOCIATES, INC.

NJ 16 5 1992 • • • • • • • • • • • • • • • •
ASSOCIATION EXECUTIVES 
GROUP, LLC

WI 16 2 12 1986 • • • • • • • • • • • • • • • • •
ASSOCIATION  
HEADQUARTERS, INC.

NJ 183 17 40 1978 • • • • • • • • • • • • • • • • • •
ASSOCIATION MANAGEMENT 
CENTER

IL 165 23 26 1974 • • • • • • • • • • • •
ASSOCIATION MANAGEMENT 
RESOURCES (AMR)

MI 11 2 10 1991 • • • • • • • • • • •
ASSOCIATION MANAGEMENT 
SOLUTIONS

CA 47 17 1997 • • • • • • • • • • • • • •
ASSOCIATION RESOURCE 
CENTER, INC. (ARC)

UNITED 
STATES

14 3 18 1986 • • • • • • • • • • • • • •
ASSOCIATIONS  
INTERNATIONAL, LLC

KY 150 5 10 1974 • • • • • • • • • • • • • • • •
AVALON ASSOCIATION  
MANAGEMENT

PA 4 5 2010 • • • • • • • • • • • • • •
BASE CONSULTING AND  
MANAGEMENT INC.

CANADA 12 10 1988 • • • • • • • • • • • • • • • •
BOSTROM IL 54 8 16 1935 • • • • • • • • • • • • • • • •
CAPITOL HILL MANAGEMENT 
SERVICES, INC.

NY 50 5 56 1981 • • • • • • • • • • • • • • • • •
CLEMONS & ASSOCIATES, INC. MD 10 3 9 1977 • • • • • • • • • • • • • • • • • •
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(C) MANAGEMENT INC. MD 50 22 1976 • • • • • • • • • • • • •
AMC SOURCE FL 16 1 6 2001 • • • • • • • • • • • • • • • • • •
AMPED ASSOCIATION  
MANAGEMENT

UNITED 
STATES

40 6 18 2008 • • • • • • • • • • • • • • • • •
AMR MANAGEMENT SERVICES KY 65 7 23 1997 • • • • • • • • • • • • • • • •
ANTHONY J. JANNETTI, INC. NJ 80 2 12 1972 • • • • • • • • • • • • •
ASSOCIATION & SOCIETY 
MANAGEMENT  
INTERNATIONAL, INC.

VA 35 4 8 1964 • • • • • • • • • • • • • • • • • •

ASSOCIATION ACUMEN, LLC WI 20 6 12 2006 • • • • • • • • • • • • • • • • • •
ASSOCIATION  
ASSOCIATES, INC.

NJ 16 5 1992 • • • • • • • • • • • • • • • •
ASSOCIATION EXECUTIVES 
GROUP, LLC

WI 16 2 12 1986 • • • • • • • • • • • • • • • • •
ASSOCIATION  
HEADQUARTERS, INC.

NJ 183 17 40 1978 • • • • • • • • • • • • • • • • • •
ASSOCIATION MANAGEMENT 
CENTER

IL 165 23 26 1974 • • • • • • • • • • • •
ASSOCIATION MANAGEMENT 
RESOURCES (AMR)

MI 11 2 10 1991 • • • • • • • • • • •
ASSOCIATION MANAGEMENT 
SOLUTIONS

CA 47 17 1997 • • • • • • • • • • • • • •
ASSOCIATION RESOURCE 
CENTER, INC. (ARC)

UNITED 
STATES

14 3 18 1986 • • • • • • • • • • • • • •
ASSOCIATIONS  
INTERNATIONAL, LLC

KY 150 5 10 1974 • • • • • • • • • • • • • • • •
AVALON ASSOCIATION  
MANAGEMENT

PA 4 5 2010 • • • • • • • • • • • • • •
BASE CONSULTING AND  
MANAGEMENT INC.

CANADA 12 10 1988 • • • • • • • • • • • • • • • •
BOSTROM IL 54 8 16 1935 • • • • • • • • • • • • • • • •
CAPITOL HILL MANAGEMENT 
SERVICES, INC.

NY 50 5 56 1981 • • • • • • • • • • • • • • • • •
CLEMONS & ASSOCIATES, INC. MD 10 3 9 1977 • • • • • • • • • • • • • • • • • •
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CM SERVICES, INC.  
THE ASSOCIATION  
PARTNERSHIP COMPANY

IL 20 1 17 1977 • • • • • • • • • • • • • • • •
THE CORE MANAGEMENT 
COMPANY

CA 15 4 10 2012 • • • • • • • • • • • • • •
CUSTOM MANAGEMENT 
GROUP

VA 16 1 6 2000 • • • • • • • • • • • • • •
DOLCI MANAGEMENT  
SERVICES, INC.

NY 15 3 5 1978 • • • • • • • • • • • • • • • • •
ELEVANTA GA 24 2 7 1988 • • • • • • • • • • • • • •
EWALD CONSULTING MN 92 8 36 1982 • • • • • • • • • • • • • • • • • •
EXECUTIVE DIRECTOR, INC. WI 270 28 37 1962 • • • • • • • • • • • • •
THE HARRINGTON COMPANY MN 32 5 24 1977 • • • • • • • • • • • • • •
HOLLANDPARLETTE IN 22 1 17 1985 • • • • • • • • • • • • • • • •
IMN SOLUTIONS VA 15 1 15 1985 • • • • • • • • • • • • • • • • •
INTERACTIVE  
MANAGEMENT, INC.

CO 8 10 1974 • • • • • • • • • • • • • • • • •
J&M BUSINESS  
SOLUTIONS, LLC

OH 10 25 1994 • • • • • • • • • • • • • •
KELLEN GA 300 50 120 1964 • • • • • • • • • • • • • • •
KENES GROUP SWITZERLAND 350 1 100+ 1965 • • • • • • • • • • • • • •
MANAGEMENT  
EXCELLENCE, INC.

OH 5 1 6 1984 • • • • • • • • • • • • • •
MANAGEMENT SOLUTIONS 
PLUS, INC.

MD 45 12 30 1993 • • • • • • • • • • • • • • • •
MCBRIDE & ASSOCIATES, INC.

UNITED 
STATES

6 1 5 1983 • • • • • • • • • • • • • •
MCI GROUP/MCI USA

USA/ 
SWITZERLAND

300/ 
1,450

16 150 1987 • • • • • • • • • • • • • • • • • •
MCKENNA MANAGEMENT, INC. MA 21 4 23 2004 • • • • • • • • • • • • • • • • •
METACRED–WHERE THE BEST 
CREDENTIALS GROW

UNITED 
STATES

35 6 19 2007 • • • • • • • • • • • • • • • • •
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MULTISERVICE MANAGEMENT 
COMPANY

PA 11 9 1962 • • • • • • • • • • • • • •
NGAGE MANAGEMENT MI 28 5 17 2013 • • • • • • • • • • • • • • •
P&N ASSOCIATION  
MANAGEMENT

LA 11 1 15 1991 • • • • • • • • • • • • • •
PAI MANAGEMENT  
CORPORATION

MD 8 3 3 1980 • • • • • • • • • •
PARAGON EVENTS |  
ASSOCIATION MANAGEMENT

FL 26 1 9 1989 • • • • • • • • • • • • • • • • •
PARTHENON MANAGEMENT 
GROUP, LLC

TN 46 3 22 2008 • • • • • • • • • • • • •
PARTNERS IN ASSOCIATION 
MANAGEMENT

FL 42 7 21 1998 • • • • • • • • • • • • • • • • •
Q&A BUSINESS SOLUTIONS MO 7 1 16 1989 • • • • • • • • • • • • • • • •
RAYBOURN GROUP  
INTERNATIONAL

IN 30 13 13 1988 • • • • • • • • • • • • • • • •
THE REES GROUP, INC. WI 20 1 17 1984 • • • • • • • • • • • • •
SEVEN12 MANAGEMENT MD 20 14 1993 • • • • • • • • • • • • • • • • •
SMITHBUCKLIN IL 650 20 80 1949 • • • • • • • • • • • • • • • • • •
STATUS PLUS, LLC MN 17 12 1992 • • • • • • • • • • • • • • •
SYNERGOS AMC IN 11 4 22 1996 • • • • • • • • • • • • • • •
TALLEY MANAGEMENT  
GROUP, INC.

NJ 51 6 36 1987 • • • • • • • • • • • • • • • •
TOTAL MANAGEMENT  
SOLUTIONS, INC.

NJ 4 2 5 2000 • • • • • • • • • • • • • • •
TVD ASSOCIATES, INC. NJ 5 1 7 2013 • • • • • • • • • • • • • • •
VIRTUAL, INC. MA 200 4 90 1999 • • • • • • • • • • • • • •
WJ WEISER & ASSOCIATES, INC. IL 48 79 1988 • • • • • • • • • • • • • • • •
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AMC SOURCE 
2598 E. SUNRISE BLVD., #2104 

FORT LAUDERDALE, FL 33304 

GREGORY BROOKS, EXECUTIVE DIRECTOR AND 

PRESIDENT 

DEBRA NOLAN, EXECUTIVE DIRECTOR AND CEO 

800‑440‑4066; FAX: 800‑837‑7321 

GREG@AMCSOURCE.COM 

WWW.AMCSOURCE.COM 

AMC Source advances the mission of trade associa-

tions and professional societies through leadership, 

strategy, and collaboration. We help organizations 

identify priorities, achieve goals, and ensure vol-

unteer leaders are strategically working together 

to support relevancy, membership growth, and a 

healthy budget while continuously evaluating mem-

ber needs and identifying future trends. 

INDUSTRIES SERVED: ACCOUNTING, BUSINESS, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-HUMAN RESOURCES, COMMUNICATIONS & 

ENTERTAINMENT, EDUCATION, EDUCATION-COLLEGES 

& UNIVERSITIES, EMPLOYMENT, ENGINEERING, 

FINANCE, GOVERNMENT & PUBLIC ADMINISTRATION, 

HUMAN SERVICES, INFORMATION MANAGEMENT, 

MINORITYBASED & ADVOCACY ORGANIZATIONS, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, REAL ESTATE & HOUSING, SCIENCE, 

TECHNOLOGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION 
MANAGEMENT  
COMPANY LISTINGS

ALL LISTINGS IN THIS DIRECTORY ARE PAID, WITH INFORMATION PROVIDED BY EACH COMPANY.

(C) MANAGEMENT INC. 
1801 RESEARCH BLVD., #400 

ROCKVILLE, MD 20850 

LOIS UTTERBACK, VICE PRESIDENT 

301‑984‑1242; FAX: 301‑770‑1949 

INFO@C‑MANAGEMENTINC.COM 

WWW.C‑MANAGEMENTINC.COM 

CMI empowers our clients to consistently exceed 

revenue goals and achieve growth through our 

strategic insight, financial acumen, logistical 

expertise, and in-depth knowledge of the industry. 

Founded more than 40 years ago, CMI is among an 

elite group of association management companies 

that has maintained continuous AMC Institute 

Accreditation since 2011. 

INDUSTRIES SERVED: HEALTHCARE, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS. 

AMC INSTITUTE ACCREDITED AMC 
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AMPED ASSOCIATION 
MANAGEMENT 
1818 PARMENTER ST., #300 

MIDDLETON, WI 53562 

LYNDA PATTERSON, FASAE, CAE, PRESIDENT AND OWNER 

608‑251‑5940; FAX: 608‑492‑0523 

LPATTERSON@MANAGEASSOCIATIONS.COM 

WWW.MANAGEASSOCIATIONS.COM 

OTHER LOCATIONS: WASHINGTON, DC 

At AMPED, we pride ourselves in seeing beyond the 

usual operations. We are forward thinkers, embrac-

ing change by delivering customized tools, live and 

digital learning solutions, and technology tailored 

specifically for your organization. Our emphasis is 

partnership, collaboration, and empowering leaders 

to lead. Let’s put it to work for you. 

INDUSTRIES SERVED: AGRICULTURE, BUSINESS, 

BUSINESS-MANAGEMENT, CONSTRUCTION, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FARMING & 

FORESTRY, FINANCE, HEALTHCARE, MANUFACTURING, 

PROFESSIONAL SERVICES, SCIENCE, SOCIETY OF 

ASSOCIATION EXECUTIVES, SPORTS & RECREATION, 

TRANSPORTATION & STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD BELOW 

AMR MANAGEMENT 
SERVICES 
201 EAST MAIN ST., #1405 

LEXINGTON, KY 40507 

DELAINE BENDER, CAE, VICE PRESIDENT OF CLIENT SERVICES 

859‑514‑9150; FAX: 859‑514‑9207 

DBENDER@AMRMS.COM 

WWW.AMRMS.COM 

OTHER LOCATIONS: WASHINGTON, DC 

Who is AMR? That’s easy—we’re association pro-

fessionals helping associations change the world! 

Charter accredited by the AMC Institute and active in 

ASAE, we take care of the details so our 20-plus local, 

regional, national, and international client-partners 

can focus on what matters most—their associations! 

INDUSTRIES SERVED: BUSINESS, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, CLUBS & FRATERNAL ORGANIZATIONS, 

COMMUNICATIONS & ENTERTAINMENT, ENGINEERING, 

GOVERNMENT & PUBLIC ADMINISTRATION, HEALTHCARE, 

HEALTHCARE-GENERAL, HEALTHCARE-MEDICINE, 

HEALTHCARE-NURSING, HEALTHCARE-PHARMACEUTICALS, 

INFORMATION MANAGEMENT, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES, PUBLIC 

SAFETY, TECHNOLOGY, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

ANTHONY J. JANNETTI, INC. 
EAST HOLLY AVE., BOX #56 

PITMAN, NJ 08071 

JACK EDELMAN, VICE PRESIDENT, MARKETING & 

NATIONAL ACCOUNTS 

856‑256‑2300; FAX: 856‑589‑7463 

CONTACT@AJJ.COM 

WWW.AJJ.COM 

Serving specialty associations and the healthcare 

industry, AJJ partners with clients to help advance 

their mission, maximize resources, and achieve 

sustained success. AJJ offers full and partial asso-

ciation management services, including day-to-day 

administration, conference management, corpo-

rate sponsorship, advertising and exhibit manage-

ment, education, certification, leadership develop-

ment, membership development, communications, 

digital marketing, and publishing. 

INDUSTRIES SERVED: HEALTHCARE, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION & 
SOCIETY MANAGEMENT 
INTERNATIONAL, INC. 
201 PARK WASHINGTON CT. 

FALLS CHURCH, VA 22046 

ELIZABETH B. ARMSTRONG, MAM, CAE, PRESIDENT 

703‑538‑1780; FAX: 703‑241‑5603 

BARMSTRONG@ASMII.NET 

WWW.ASMII.COM 

ASMI, an ANSI-accredited AMC, delivers custom-

ized administrative, management, and marketing 

services. Organizations take advantage of ASMI’s 

57 years of experience so that elected leaders can 

focus on policy and interest areas. ASMI earns 

noteworthy levels of customer satisfaction and 

helps clients apply data analytics and performance 

measures to achieve goals. 

INDUSTRIES SERVED: GOVERNMENT & PUBLIC 

ADMINISTRATION, MANUFACTURING, PUBLIC SAFETY, 

SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD ON PAGE 20 

manageassociations.com 
608-251-5940
WISCONSIN  ▪  WASHINGTON D.C.  ▪  CALIFORNIA

national trade association past president

“

“



 We don’t build rockets or cure disease, 
 but we enable those who do.

Our clients’ stories 
are our stories.

Read them at bit.ly/AHclientstories
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ASSOCIATION ACUMEN, LLC 
N83 W13410 LEON RD. 

MENOMONEE FALLS, WI 53051 

BETSY SMITH, CPA, MST, PRESIDENT 

SANDRA KOEHLER, CAE, COMPLIANCE DIRECTOR 

414‑359‑1676; FAX: 414‑359‑1671 

INFO@ASSOCIATIONACUMEN.COM 

WWW.ASSOCIATIONACUMEN.COM 

Association Acumen is an accredited, award-winning 

management firm providing full-service and project 

management to professional, medical, and trade 

organizations. Acumen’s strength is working closely 

with leaders to provide governance consulting, strate-

gic planning, meeting management, integrated mar-

keting, and analytic data services. With the Acumen 

Proven Process for Association Management, we 

deliver best practices that generate results. 

INDUSTRIES SERVED: ACCOUNTING, AUTOMOTIVE, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, FINANCE, HEALTHCARE, 

HEALTHCARE-GENERAL, HEALTHCARE-MEDICINE, 

HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, INSURANCE, LAW, PROFESSIONAL 

SERVICES, SCIENCE, TRANSPORTATION & STORAGE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION ASSOCIATES, INC.
1255 WHITEHORSE‑MERCERVILLE RD, BLDG. B, #514 

TRENTON, NJ 08619 

DEBBIE HART, CEO & PRESIDENT 

609‑890‑9207; FAX: 609‑581‑8244 

DHART@HQ4U.COM 

WWW.HQ4U.COM 

Association Associates, Inc., was established 

in 1992 with the mission to provide outstanding 

management services to trade and professional 

nonprofit organizations. Our team empowers your 

volunteers to lead your association to its highest 

potential. Our clients know us as “The Partner That 

Leads.” Incorporated in New Jersey, AAI is head-

quartered in a suburb of Trenton, and easily acces-

sible to major highways and airports. 

INDUSTRIES SERVED: AGRICULTURE, BUSINESS, BUSINESS-

HUMAN RESOURCES, BUSINESS-MARKETING, EMPLOYMENT, 

FARMING & FORESTRY, GOVERNMENT & PUBLIC 

ADMINISTRATION, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, SCIENCE, TECHNOLOGY, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

ASSOCIATION EXECUTIVES 
GROUP, LLC 
7044 S. 13TH ST. 

OAK CREEK, WI 53154 

DENISE HARRIS, PRESIDENT & CEO 

414‑908‑4924 

DHARRIS@ASSOCIATIONEG.COM 

WWW.ASSOCIATIONEG.COM 

Founded nearly 40 years ago, Association Executives 

Group (AEG), an AMC Institute accredited, women-

owned association management firm provides 

strategic support and operational excellence through 

outsourced and full-service management services for 

associations, societies, foundations, and trade organi-

zations. AEG’s experienced leadership ensures our cli-

ents long-term growth and organizational sustainabil-

ity. They adapt quickly to change and provide skilled 

governance, membership development, finance, 

conference management, certification, marketing, 

award-winning graphic design, and web support. 

INDUSTRIES SERVED: ARTS & CULTURE, AUTOMOTIVE, BUSINESS, 

COMMUNICATIONS & ENTERTAINMENT, CONSTRUCTION, 

ECONOMIC DEVELOPMENT, EDUCATION, ENGINEERING, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, HEALTHCARE, 

INFORMATION MANAGEMENT, INSURANCE, MANUFACTURING, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, RETAIL & CONSUMER GOODS, SCIENCE, TECHNOLOGY, 

UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION 
HEADQUARTERS, INC. 
1120 ROUTE 73, #200 

MT. LAUREL, NJ 08054 

AMY WILLIAMS, VICE PRESIDENT OF BUSINESS DEVELOPMENT 

856‑439‑0500; FAX: 856‑439‑0525 

INQUIRE@AHINT.COM 

WWW.ASSOCIATIONHEADQUARTERS.COM 

OTHER LOCATIONS: VIRGINIA 

Association Headquarters is a best-in-class profes-

sional services firm dedicated to enabling nonprofit 

organizations to fulfill their missions, create value, and 

advance their causes, industries, and professions. AH 

understands association trends and best practices 

and has professionals experienced in management, 

meetings, marketing, nondues revenue growth, tech-

nology, recruiting, finances, and more. 

INDUSTRIES SERVED: ACCOUNTING, BUSINESS, EDUCATION, 

FINANCE, HEALTHCARE, HEALTHCARE-GENERAL, 

HEALTHCARE-MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, INFORMATION MANAGEMENT, INSURANCE, 

MANUFACTURING, PROFESSIONAL SERVICES, RETAIL & 

CONSUMER GOODS, SCIENCE, TECHNOLOGY, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

SEE OUR AD ON PAGE 19 

The Optimal Team 
for the Challenge

Our experienced staff hold more professional certifications and recognitions than 
any other firm, including Certified Association Executives, Qualified Association 
Specialists, Certified Meeting Planners, Certified Virtual Event Planners, 
Certified Pandemic Compliance Officers, the Social Media Business Equation 
Certification, Six Sigma Yellow Belt Certifications and Six Sigma Black Belt 
Certifications, U.S. Chamber of Commerce Institute of Management Certification.
We administer and manage your organization’s priorities to allow your elected 
officials to focus on policy and industry issues.
ASMI: supporting organizations since 1964.

BUSINESS DEVELOPMENT | GOVERNMENT RELATIONS | INTERNATIONAL DEVELOPMENT | STRATEGIC PLANNING
MEETING & EXHIBIT PROGRAMS | MARKETING | FISCAL MANAGEMENT | FUNDRAISING | CONTINUING EDUCATION

MEMBERSHIP | COMMUNICATIONS & PUBLICATIONS | CONTRACT PROCUREMENT & MANAGEMENT

201 PARK WASHINGTON COURT
FALLS CHURCH, VA 22046-4527
703-533-0251 • WWW.ASMII.COM
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ASSOCIATION  
MANAGEMENT SOLUTIONS 
5177 BRANDIN CT. 

FREMONT, CA 94538 

LISA WINKLER, FOUNDER 

510‑492‑4000; FAX: 510‑492‑4001 

INFO@AMSL.COM 

WWW.AMSL.COM 

Association Management Solutions (AMS), based 

in Silicon Valley, provides association startup, 

management services, and technology solutions 

as well as traditional and virtual event production. 

For more than 20 years, AMS has been the choice 

for leading global innovators who seek customized 

solutions and world-class customer service from 

experienced professionals. 

INDUSTRIES SERVED: AUTOMOTIVE, BUSINESS, 

COMMUNICATIONS & ENTERTAINMENT, EDUCATION, 

EDUCATION- COLLEGES & UNIVERSITIES ENGINEERING, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

INFORMATION MANAGEMENT, LAW, MANUFACTURING, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, SCIENCE, 

UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION MANAGEMENT 
RESOURCES (AMR) 
37637 FIVE MILE RD., #399 

LIVONIA, MI 48154 

DIANE DUFEK, CAE, PRESIDENT & CEO 

734‑677‑2270; FAX: 734‑677‑2407 

DDUFEK@MANAGEDBYAMR.COM 

WWW.MANAGEDBYAMR.COM 

OTHER LOCATIONS: MICHIGAN 

Full-service, multi-client association and event 

management company. With two locations, in 

Livonia and Greater Lansing, AMR specializes in 

management of small- to medium-size nonprofit 

organizations. With a focus on exceptional cus-

tomer service, we provide the stability necessary to 

establish a secure infrastructure for your organiza-

tion’s growth and success. 

INDUSTRIES SERVED: AGRICULTURE, FARMING & 

FORESTRY, EDUCATION, EDUCATION-COLLEGES & 

UNIVERSITIES, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, RETAIL & CONSUMER 

GOODS, SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION  
MANAGEMENT CENTER 
8735 W HIGGINS RD., #300 

CHICAGO, IL 60631 

MIKE NORBUT, VICE PRESIDENT OF BUSINESS DEVELOPMENT 

847‑375‑4700; FAX: 847‑375‑6401 

INFO@CONNECT2AMC.COM 

WWW.CONNECT2AMC.COM 

Association Management Center (AMC) offers full-

service management and consulting services that 

help associations Achieve What You Believe. Our 

talented staff provides customized and practical 

support for your day-to day management needs 

along with project-based consulting solutions in 

governance, strategic planning, hybrid events, mar-

keting, advocacy, member management, corporate 

support, and more. 

INDUSTRIES SERVED: BUSINESS, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, BUSINESS-SALES, GOVERNMENT 

& PUBLIC ADMINISTRATION, HEALTHCARE, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-NURSING, 

HEALTHCARE-PHARMACEUTICALS, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES, SCIENCE, 

SOCIETY OF ASSOCIATION EXECUTIVES. 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD BELOW 

Contact Mike Norbut
mnorbut@connect2amc.com

Build Value and Achieve  
Long-Term Growth
Partner with AMC for customized 
solutions that advance your mission and 
exceed your business goals.
• Full Service Management
• Consulting Services
• Governance & Board Development
• Hybrid Conferences & Events

connect2amc.com
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BASE CONSULTING AND 
MANAGEMENT INC. 
250 CONSUMERS RD., #301 

TORONTO, ONTARIO M2J 4V6 

RUTH ABRAHAMSON, CEO 

416‑494‑1440 X 231; FAX: 416‑495‑8723 

RABRAHAMSON@BASECONSULTING.CA 

WWW.BASECONSULTING.CA 

We are an enterprising, multilingual association 

management team, based in Toronto, working glob-

ally. Now in our 33rd year, we provide full-service 

management and consultation to diverse profes-

sional associations, organizations, foundations, and 

more. We work with internal association staff teams 

and external partners, customizing and continually 

evolving the fit. 

INDUSTRIES SERVED: ACCOUNTING, ARTS & 

CULTURE, FINANCE, HEALTHCARE, HEALTHCARE-

PHARMACEUTICALS, INSURANCE, PHILANTHROPY & 

HUMANITARIANISM. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

BOSTROM 
35 E. WACKER DR., #850 

CHICAGO, IL 60601 

JEANNE SHEEHY, CHIEF MARKETING OFFICER 

312‑644‑0828; FAX: 312‑644‑8557 

SOLUTIONS@BOSTROM.COM 

WWW.BOSTROM.COM 

OTHER LOCATIONS: WASHINGTON, DC 

With its Agile Association Management™ approach, 

Bostrom specializes in management, outsourc-

ing, and consulting to professional societies, trade 

associations, foundations and other not-for-profits. 

Our passion is bringing your mission to life through 

authenticity, connection, and community. We start 

with a conversation. We listen. We discuss. We part-

ner. Visit bostrom.com. 

INDUSTRIES SERVED: ACCOUNTING, AUTOMOTIVE, 

BUSINESS, BUSINESS-MARKETING, CONSTRUCTION, 

EDUCATION, FINANCE, GOVERNMENT & PUBLIC 

ADMINISTRATION, HEALTHCARE-GENERAL, 

HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, INSURANCE, MANUFACTURING, 

PROFESSIONAL SERVICES, RETAIL & CONSUMER GOODS, 

SCIENCE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD ON PAGE 23 

CAPITOL HILL MANAGEMENT 
SERVICES, INC. 
230 WASHINGTON AVE. EXTENSION, #101 

ALBANY, NY 12203 

JOHN A. GRAZIANO, JR., PRESIDENT 

518‑463‑8644; FAX: 518‑463‑8656 

INFO@CAPHILL.COM 

ASSOCIATIONS 
INTERNATIONAL, LLC 
2365 HARRODSBURG RD., #A325 

LEXINGTON, KY 40504 

BEN POLK, CHIEF FINANCIAL OFFICER 

859‑226‑4678; FAX: 859‑226‑4242 

ASSOCIATIONS@ASSOCIATIONSINTERNATIONAL.COM 

WWW.ASSOCIATIONSINTERNATIONAL.COM 

Associations International celebrates collaborative 

partnerships and bringing missions to life! With 

more than 40 years of proven success, AI exceeds 

client-partner expectations by having the capability 

to grow them financially and support them logisti-

cally. Our focus is providing extraordinary and 

creative ways to harness every client’s full potential. 

INDUSTRIES SERVED: ACCOUNTING, ACCOMODATION 

& FOOD SERVICES, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-MANAGEMENT, BUSINESS-

MARKETING, BUSINESS-SALES, COMMUNICATIONS 

& ENTERTAINMENT, EDUCATION, FINANCE, HUMAN 

SERVICES, INFORMATION MANAGEMENT, INSURANCE, 

PERSONAL CARE & SERVICES, PROFESSIONAL SERVICES, 

SPORTS & RECREATION, TECHNOLOGY, TOURISM, 

TRANSPORTATION & STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

AVALON ASSOCIATION 
MANAGEMENT 
PO BOX 19 

WYNNEWOOD, PA 19096 

ILYSE SHAPIRO, PRINCIPAL 

610‑642‑7427; FAX: 610‑642‑3335 

INFO@AVALONASSNMGMT.COM 

WWW.AVALONASSNMGMT.COM 

Avalon Association Management provides commu-

nications, marketing, and association management 

services to some of our country’s leading not-for-

profit organizations. Whether it’s assisting your 

volunteers with a special event, developing a cohe-

sive member communications plan, or providing a 

spectrum of executive director services, the Avalon 

team of experts is here to help. 

INDUSTRIES SERVED: ACCOUNTING, ARTS & CULTURE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, BUSINESS-

MARKETING, CLUBS & FRATERNAL ORGANIZATIONS, 

COMMUNICATIONS & ENTERTAINMENT, EDUCATION, 

EDUCATION-ALUMNI, EDUCATION-COLLEGES 

& UNIVERSITIES, EMPLOYMENT, HEALTHCARE, 

HEALTHCARE-GENERAL, HUMAN SERVICES, MINORITY-

BASED & ADVOCACY ORGANIZATIONS, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

ASSOCIATION RESOURCE 
CENTER, INC. (ARC) 
6737 W WASHINGTON ST., #4210 

MILWAUKEE, WI 53214 

JENNIFER RZEPKA, CAE, PRESIDENT/OWNER 

414‑276‑8788; FAX: 414‑276‑7704 

JENNIFER@ARC‑AMC.COM 

WWW.ARC‑AMC.COM 

OTHER LOCATIONS: WISCONSIN 

Association Resource Center (ARC) is a full-service 

association management company, founded in 

1986 and accredited since 2013. We provide excep-

tional, comprehensive, cost-effective services to 

statewide and national, trade and professional, non-

profit membership-based associations to empower 

their dynamic associations to succeed. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HUMAN SERVICES, 

INFORMATION MANAGEMENT, INSURANCE, LAW, 

MINORITY-BASED & ADVOCACY ORGANIZATIONS, 

PERSONAL CARE & SERVICES, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES, 

PUBLIC SAFETY, REAL ESTATE & HOUSING, RETAIL & 

CONSUMER GOODS, SCIENCE, SOCIETY OF ASSOCIATION 

EXECUTIVES, SPORTS & RECREATION, TECHNOLOGY, 

TOURISM, TOURISM-CHAMBERS OF COMMERCE, 

TOURISM-CONVENTION CENTERS, TRANSPORTATION & 

STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 
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CM SERVICES, INC.  
THE ASSOCIATION 
PARTNERSHIP COMPANY 
800 ROOSEVELT RD., BLDG. #C‑312 

GLEN ELLYN, IL 60137 

RICK CHURCH, PRESIDENT & HEAD COACH 

630‑858‑7337; FAX: 630‑790‑3095 

PARTNER@CMSERVICES.COM 

WWW.CMSERVICES.COM 

OTHER LOCATIONS: FLORIDA; TEXAS 

CM Services creates lifelong business relationships 

with trade associations of companies manufac-

turing or distributing products used in building, 

construction, and industrial markets. We differ from 

our competitors because we are focused on our 

client partners’ results. We are consensus builders, 

and we deliver exemplary customer service. 

INDUSTRIES SERVED: BUSINESS, CONSTRUCTION, 

ENGINEERING, MANUFACTURING, PROFESSIONAL 

SERVICES. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

CLEMONS & ASSOCIATES, INC. 
3601 E. JOPPA RD. 

BALTIMORE, MD 21234 

AMANDA BOLINSKY, MBA, EXECUTIVE VICE PRESIDENT 

410‑931‑8100; FAX: 410‑931‑8111 

AMANDA@CLEMONSMGMT.COM 

WWW.CLEMONSMGMT.COM 

Established in 1977, Clemons & Associates, Inc., is an 

accredited AMC that provides tailored solutions and 

management expertise to trade associations and 

nonprofits. Committed to your mission, we develop 

efficiencies, strengthen communication, and maxi-

mize revenue while managing expenses so you can 

focus on long-term growth and achievement. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, AGRICULTURE, FARMING & FORESTRY, 

ARTS & CULTURE, AUTOMOTIVE, BUSINESS, BUSINESS-

MANAGEMENT, BUSINESS-SALES, CLUBS & FRATERNAL 

ORGANIZATIONS, EDUCATION-COLLEGES & UNIVERSITIES, 

EMPLOYMENT, ENGINEERING, HUMAN SERVICES, 

INFORMATION MANAGEMENT, LAW, MANUFACTURING, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, RETAIL & 

CONSUMER GOODS, SCIENCE, SPORTS & RECREATION, 

TECHNOLOGY, TRANSPORTATION & STORAGE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

WWW.CAPHILL.COM 

OTHER LOCATIONS: NORTH CAROLINA 

CHMS is a comprehensive consulting firm providing 

professional services to associations, nonprofits, 

and licensing boards. From our multiple locations, 

we serve organizations of all sizes throughout North 

America. We are a leading provider of association 

and nonprofit management, professional creden-

tialing, financial management, strategic planning, 

event management, and continuing education 

administration. 

INDUSTRIES SERVED: AGRICULTURE, ARTS & CULTURE, 

AUTOMOTIVE, BUSINESS, BUSINESS-MANAGEMENT, 

BUSINESS- MARKETING, BUSINESS-SALES, 

COMMUNICATIONS & ENTERTAINMENT, EDUCATION, 

EDUCATION-COLLEGES & UNIVERSITIES, ENGINEERING, 

FARMING & FORESTRY, FINANCE, GOVERNMENT & 

PUBLIC ADMINISTRATION, HEALTHCARE, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, 

INFORMATION MANAGEMENT, INSURANCE, LAW, 

PERSONAL CARE & SERVICES, PROFESSIONAL SERVICES, 

PUBLIC SAFETY, REAL ESTATE & HOUSING, RETAIL & 

CONSUMER GOODS, SCIENCE, SPORTS & RECREATION, 

TECHNOLOGY, TRANSPORTATION & STORAGE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

Refocus. Rethink. Reimagine.

bostrom.com/reimagine
Agile Association Management
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PERSONAL CARE & SERVICES, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES, PUBLIC 

SAFETY, REAL ESTATE & HOUSING, RELIGION, RETAIL & 

CONSUMER GOODS, SCIENCE, SOCIETY OF ASSOCIATION 

EXECUTIVES, SPORTS & RECREATION, TECHNOLOGY, 

TOURISM, TOURISM-CHAMBERS OF COMMERCE, 

TOURISM-CONVENTION CENTERS, TRANSPORTATION & 

STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

EWALD CONSULTING 
1000 WESTGATE DR., #252 

SAINT PAUL, MN 55114 

PAUL HANSCOM, CAE, CHIEF GROWTH OFFICER 

651‑290‑6260; FAX: 651‑290‑2266 

PAULH@EWALD.COM 

WWW.EWALD.COM 

OTHER LOCATIONS: WASHINGTON, DC 

Get insights from our experience serving 40+ asso-

ciations with customized support from a team of 

specialists. Our team of nearly 100 professionals 

provides you with creative solutions, effectively 

implemented, to make your role as an association 

leader rewarding and fun. Let’s partner together to 

make a lasting impact! 

INDUSTRIES SERVED: ACCOMMODATION & 

FOOD SERVICES, AGRICULTURE, FARMING & 

FORESTRY, AUTOMOTIVE, BUSINESS, BUSINESS-

HUMAN RESOURCES, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, COMMUNICATIONS & 

ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-

ALUMNI, EDUCATION-COLLEGES & UNIVERSITIES, 

EMPLOYMENT, ENGINEERING, ENVIRONMENT & 

WILDLIFE, GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, LAW, MANUFACTURING, PERSONAL CARE 

& SERVICES, PROFESSIONAL SERVICES, PUBLIC SAFETY, 

RETAIL & CONSUMER GOODS, SCIENCE, SOCIETY OF 

ASSOCIATION EXECUTIVES, SPORTS & RECREATION, 

TECHNOLOGY, TOURISM, TRANSPORTATION & STORAGE, 

UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING & 

FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MINORITY-BASED 

& ADVOCACY ORGANIZATIONS, PERSONAL CARE & 

SERVICES, PHILANTHROPY & HUMANITARIANISM, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, REAL ESTATE 

& HOUSING, RELIGION, RETAIL & CONSUMER GOODS, 

SCIENCE, SOCIETY OF ASSOCIATION EXECUTIVES, 

SPORTS & RECREATION, TECHNOLOGY, TOURISM, 

TOURISM-CONVENTION CENTERS, TRANSPORTATION & 

STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

ELEVANTA 
1701 BARRETT LAKES BLVD., NW, #180 

KENNESAW, GA 30144 

DEBRA FINKLER, AVP, ASSOCIATION OPERATIONS 

678‑797‑5160; FAX: 678‑797‑5170 

INFO@ELEVANTA.COM 

WWW.ELEVANTA.COM 

OTHER LOCATIONS: WASHINGTON, DC 

When you choose Elevanta® to manage your asso-

ciation, you’ll find our fresh approach to board 

leadership, administrative support, membership 

growth, government relations, event management, 

and communications delivers a cost-effective and 

efficient pathway to achieving long-term growth 

and unprecedented membership satisfaction. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, BUSINESS-

MANAGEMENT, BUSINESS-MARKETING, BUSINESS-

SALES, CHAMBERS OF COMMERCE, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, ENGINEERING, 

ENVIRONMENT & WILDLIFE, FINANCE, GOVERNMENT & 

PUBLIC ADMINISTRATION, HEALTHCARE, HEALTHCARE- 

DENTISTRY, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MANUFACTURING, 

MINORITY-BASED & ADVOCACY ORGANIZATIONS, 

THE CORE MANAGEMENT 
COMPANY 
1800 J ST. 

SACRAMENTO, CA 95811 

DAVID MURILLO, CAE, PRESIDENT + CHIEF MISSION 

OFFICER 

916‑329‑1880; FAX: 916‑588‑2763 

DMURILLO@THECMCOMPANY.COM 

WWW.THECMCOMPANY.COM 

OTHER LOCATIONS: TEXAS; WASHINGTON, DC 

The Core Management Company is composed of 

nonprofit professionals who are passionate about 

making a difference in the world by helping associa-

tions, professional societies, and other nonprofits 

achieve their missions. 

INDUSTRIES SERVED: BUSINESS-HUMAN RESOURCES, 

CHAMBERS OF COMMERCE, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, FINANCE, GOVERNMENT & PUBLIC 

ADMINISTRATION, INSURANCE, PROFESSIONAL 

SERVICES. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

CUSTOM MANAGEMENT 
GROUP 
154 HANSEN RD., #201 

CHARLOTTESVILLE, VA 22911 

ALLISON TRAVIS, PRINCIPAL 

434‑971‑4788; FAX: 434‑977‑1856 

CMG@CUSTOMMANAGEMENT.COM 

WWW.CUSTOMMANAGEMENT.COM 

CMG is an association management company pro-

viding services for local, national, and international 

membership societies, associations, foundations, and 

consortia. Because of the close working relationships 

that CMG staff members develop with our clients, we 

build strong loyalty to the associations we manage 

and have a personal investment in their programs. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

DOLCI MANAGEMENT 
SERVICES, INC. 
288 BANCROFT AVE. 

STATEN ISLAND, NY 10306 

TARA OEHLMANN, VICE PRESIDENT 

212‑206‑8301; FAX: 212‑645‑1147 

TARA@DOLCIMANAGEMENT.COM 

WWW.DOLCIMANAGEMENT.COM 

DMS is dedicated in providing state-of-the-art 

association management and consulting services 

to the association nonprofit community since 1978. 

Services include headquarters-office operation, 

executive search, strategic planning, governance, 

financial management, evaluation of existing pro-

grams, board and staff development, fundraising 

and foundation promotion, special events, and 

meetings and conventions. 



ASSOCIATIONS NOW SUPPLEMENT SUMMER 2021 |25

IMN SOLUTIONS 
1110 N. GLEBE RD., #580 

ARLINGTON, VA 22201 

BARBARA A. MYERS, CAE, CEO 

703‑908‑0707 

BMYERS@IMNSOLUTIONS.COM 

WWW.IMNSOLUTIONS.COM 

OTHER LOCATIONS: CALIFORNIA; FLORIDA; KENTUCKY; 

MARYLAND; MONTANA; NEW YORK; NORTH CAROLINA; 

OKLAHOMA; VIRGINIA 

IMN Solutions is a global, full-service association 

and event management company that partners 

with special interest communities and organiza-

tions of all kinds—including associations, profes-

sional societies and faith-based groups. As organi-

zations chase growth goals, navigate change and 

pursue excellence, IMN propels them forward with 

experienced association management. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

HOLLANDPARLETTE 
8365 KEYSTONE CROSSING, #107 

INDIANAPOLIS, IN 46240 

KENT LINDEMAN, CMP, PRINCIPAL & CEO 

317‑205‑9480; FAX: 317‑205‑9481 

KLINDEMAN@HOLLANDPARLETTE.COM 

WWW.HOLLANDPARLETTE.COM 

OTHER LOCATIONS: CALIFORNIA 

HollandParlette provides management and spe-

cialized administrative services to professional 

societies and trade associations using a for-profit 

approach that runs not-for-profit associations like 

businesses. We manage associations of varying 

sizes and annual budgets, affording clients econo-

mies of scale, experience in the association market-

place, adaptability, buying power, and centralized 

facilities. 

INDUSTRIES SERVED: ENGINEERING, GOVERNMENT & 

PUBLIC ADMINISTRATION, HEALTHCARE, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, REAL ESTATE & 

HOUSING, SCIENCE, SPORTS & RECREATION. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

EXECUTIVE DIRECTOR, INC. 
555 EAST WELLS ST., #1100 

MILWAUKEE, WI 53202 

CELESTE ROM, VP OPERATIONS 

414‑276‑6445; FAX: 414‑276‑3349 

INFO@EXECINC.COM 

WWW.EXECINC.COM 

EDI creates success for national and global medical, 

health professional, scientific, and academic asso-

ciations. Our 270 staff professionals serve 37 orga-

nizations with budgets of $250,000 to $10 million. 

We leverage our knowledge with our cutting-edge 

technology, expertise, and experience to realize 

your vision. 

INDUSTRIES SERVED: EDUCATION-COLLEGES 

& UNIVERSITIES, HEALTHCARE, HEALTHCARE-

DENTISTRY, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, PROFESSIONAL SERVICES, 

SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD ON THIS PAGE 

THE HARRINGTON COMPANY 
4248 PARK GLEN RD. 

MINNEAPOLIS, MN 55449 

JOHN FRANCIS, PRESIDENT 

952‑928‑7477; FAX: 952‑929‑1318 

INFO@HARRINGTONCOMPANY.COM 

WWW.HARRINGTONCOMPANY.COM 

The Harrington Company provides the commit-

ment and experience you want and the flexibility 

and innovation you need. By utilizing our flexible 

pricing and experienced team of dedicated profes-

sionals, the associations, societies, and foundations 

we partner with are able to meet today’s challenges, 

prepare for the future, and exceed members’ 

expectations. 

INDUSTRIES SERVED: BUSINESS, BUSINESS-

MANAGEMENT, BUSINESS-MARKETING, BUSINESS-

SALES, COMMUNICATIONS & ENTERTAINMENT, 

CONSTRUCTION, ECONOMIC DEVELOPMENT, 

HEALTHCARE, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, 

INSURANCE, LAW, PROFESSIONAL SERVICES, REAL 

ESTATE & HOUSING, SOCIETY OF ASSOCIATION 

EXECUTIVES, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

Jennie Socha, CAE, 
Executive Director

Client with EDI 21 years

Rebecca Brandt, CAE, 
Executive Director

Client with EDI 56 years 

Mary Dean, JD, CAE, 
Executive Director

Client with EDI 19 years

“

”
Kay Whalen, MBA, CAE
President

With client relationships 
that range from new to 
over 55 years, our 270 
association professionals 
continue to link value to 
vision for client success.

Executive Director, Inc. provides strategic insight, counsel 
and full-service management to national and global 
medical, scientific and professional organizations. Our client 
portfolio includes 37 associations with budgets ranging from 
$250,000 to over $10 million with membership/certificants 
ranging from 400 to 21,000 and growing.

555 East Wells Street, Suite 1100  |  Milwaukee, WI 53202  |  Phone (414) 276-6445

We are a dynamic and 
growing AMC seeking 
association professionals  
to enable our clients to 
thrive in challenging times. 

Click on Careers at 
www.execinc.com

Realize Your Vision!
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J&M BUSINESS  
SOLUTIONS, LLC 
3053 NATIONWIDE PKWY. 

BRUNSWICK, OH 44212 

SHERI MASKOW, OWNER 

330‑273‑5756; FAX: 216‑803‑9900 

SHERI@JMBSOHIO.COM 

WWW.JMBSOHIO.COM 

J&M Business Solutions was founded in 1994 and 

is a woman-owned, full-service association man-

agement company. In our 25-plus years of service, 

J&M has worked with national, state, and local 

associations across the United States. Contact us 

to see how your organization can benefit from our 

experience. 

INDUSTRIES SERVED: BUSINESS, ENGINEERING, 

HEALTHCARE-PHARMACEUTICALS, INSURANCE, 

MANUFACTURING, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

KELLEN 
3200 WINDY HILL RD., SE, #600W 

ATLANTA, GA 30339 

TOM GOODING, SENIOR VICE PRESIDENT 

202‑591‑2438; FAX: 404‑591‑6811 

TGOODING@KELLENCOMPANY.COM 

WWW.KELLENCOMPANY.COM 

OTHER LOCATIONS: ILLINOIS; KANSAS; NEW YORK; 

WASHINGTON, DC; BELGIUM; CHINA 

Kellen is the world’s leading partner to associations, 

offering full-service management and support ser-

vices including advocacy and government affairs, 

communications, education and certification 

programs, meeting production, and strategic devel-

opment. Kellen is headquartered in Atlanta, with 

offices in Beijing, Brussels, Chicago, Kansas City, 

New York City, and Washington, DC. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, BUSINESS, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, BUSINESS-SALES, 

COMMUNICATIONS & ENTERTAINMENT, CONSTRUCTION, 

ECONOMIC DEVELOPMENT, EDUCATION, ENGINEERING, 

ENVIRONMENT & WILDLIFE, FINANCE, GOVERNMENT & 

PUBLIC ADMINISTRATION, HEALTHCARE, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, 

INFORMATION MANAGEMENT, INSURANCE, LAW, 

MANUFACTURING, PROFESSIONAL SERVICES, 

PUBLIC SAFETY, REAL ESTATE & HOUSING, RETAIL & 

CONSUMER GOODS, SCIENCE, SOCIETY OF ASSOCIATION 

EXECUTIVES, TECHNOLOGY, TRANSPORTATION & 

STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

SEE OUR AD ON INSIDE FRONT COVER 

KENES GROUP 
15214 FRANCIS RD. 

KEARNEY, MO 64060 

THERESA DECONINCK, DIRECTOR OF BUSINESS 

DEVELOPMENT; US ASSOCIATION MARKET 

202‑251‑4916 

TDECONINCK@KENES.COM 

WWW.KENES.COM 

OTHER LOCATIONS: BULGARIA; GERMANY; ISRAEL; 

MEXICO; PORTUGAL; SINGAPORE; SPAIN; THAILAND; 

THE NETHERLANDS; TURKEY; UAE 

For over fifty years, Kenes Group has been creating 

success stories with associations around the world. 

We’re experts in helping associations reach their 

true potential by strategically building awareness, 

loyalty, and satisfaction among current and poten-

tial members, as well as stakeholders. We harness 

the power of community online and onsite. 

INDUSTRIES SERVED: ACCOUNTING, AGRICULTURE, 

FARMING & FORESTRY, BUSINESS, BUSINESS-

MANAGEMENT, BUSINESS-MARKETING, EDUCATION, 

EDUCATION-COLLEGES & UNIVERSITIES, ENGINEERING, 

ENVIRONMENT & WILDLIFE, FINANCE, HEALTHCARE, 

HEALTHCARE-DENTISTRY, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

MANAGEMENT  
EXCELLENCE, INC. 
11 W. MONUMENT AVE., #510 

DAYTON, OH 45402 

FRAN RICKENBACH, CAE, IOM, PRESIDENT 

937‑586‑3700; FAX: 937‑586‑3699 

FRAN@MEINET.COM 

WWW.MEINET.COM 

MEI provides management expertise and inspira-

tion for professional societies and trade asso-

ciations. Our innovative approach to virtual and 

face-to-face meetings, effective communications 

to members/target audiences, nondues-revenue 

marketing, efficient membership development/

administration, and eyes-forward strategic planning 

will meet the needs of your international, national, 

or regional association. 

INDUSTRIES SERVED: EDUCATION-COLLEGES & 

UNIVERSITIES, ENGINEERING, HEALTHCARE, LAW, 

PROFESSIONAL SERVICES, TOURISM. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, HUMAN 

SERVICES, INFORMATION MANAGEMENT, INSURANCE, 

LAW, MANUFACTURING, MINORITY-BASED & ADVOCACY 

ORGANIZATIONS, PERSONAL CARE & SERVICES, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, PUBLIC SAFETY, REAL ESTATE & HOUSING, 

RELIGION, RETAIL & CONSUMER GOODS, SCIENCE, 

SOCIETY OF ASSOCIATION EXECUTIVES, SPORTS & 

RECREATION, TECHNOLOGY, TOURISM, TOURISM-

CHAMBERS OF COMMERCE, TOURISM-CONVENTION 

CENTERS, TRANSPORTATION & STORAGE, UTILITIES & 

ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

INTERACTIVE  
MANAGEMENT, INC. 
12110 PECOS ST., #220 

WESTMINSTER, CO 80234 

GARY LEEPER, CEO 

303‑433‑4446; FAX: 303‑458‑0002 

GARY@IMIGROUP.ORG 

IMIGROUP.ORG 

IMI is an AMC Institute Charter Accredited AMC 

providing professional association management 

services since 1974. Association partnership is IMI’s 

business philosophy. We believe that by investing 

ourselves in the industries we represent, we can 

help our association partners achieve their goals. 

What can the IMI team do for you? 

INDUSTRIES SERVED: ACCOUNTING, AGRICULTURE, 

FARMING & FORESTRY, BUSINESS, COMMUNICATION 

& ENTERTAINMENT, CONSTRUCTION, EDUCATION, 

EDUCATION-COLLEGES & UNIVERSITIES, ENGINEERING, 

ENVIRONMENT & WILDLIFE, FINANCE, HEALTHCARE, 

HEALTHCARE-NURSING, PROFESSIONAL SERVICES, 

PUBLIC SAFETY, RETAIL & CONSUMER GOODS, SCIENCE, 

SPORTS & RECREATION, TOURISM. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

From finding new members,  
to repurposing existing content, 
from creating fresh and interactive 
experiences, to strengthening 
vendor relations – we design 
solutions that engage  
tomorrow’s people.

Let us help you build a strategy 
to unleash the power of  
your community.

associationsolutions@mci-group.com
www.mci-group.com/usa

Revenue comes 
in all shapes 
and sizes.
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MANAGEMENT SOLUTIONS 
PLUS, INC. 
1300 PICCARD DR., #LL 14 

ROCKVILLE, MD 20850 

SHAWN MCLAUGHLIN, CEO 

301‑258‑9210; FAX: 301‑258‑9771 

INFO@MSP‑AMC.COM 

WWW.MSP‑AMC.COM 

OTHER LOCATIONS: GREATER BALTIMORE, MD; 

WASHINGTON, DC 

MSP provides a high level of service to trade and 

professional associations and nonprofits requiring a 

cost-effective management model. Our staff strives 

to become fully engrained in each of our clients’ cul-

tures—learning the nuances of their industries and 

bringing a leadership style that is effective without 

being intrusive. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MINORITY-BASED 

& ADVOCACY ORGANIZATIONS, PERSONAL CARE & 

SERVICES, PHILANTHROPY & HUMANITARIANISM, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, REAL ESTATE 

& HOUSING, RELIGION, RETAIL & CONSUMER GOODS, 

SCIENCE, SOCIETY OF ASSOCIATION EXECUTIVES, 

SPORTS & RECREATION, TECHNOLOGY, TOURISM, 

TOURISM-CONVENTION CENTERS, TRANSPORTATION & 

STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

MCBRIDE &  
ASSOCIATES, INC. 
3901 NORMAL BLVD., #100 

LINCOLN, NE 68506 

JANET SEELHOFF, PRESIDENT 

402‑476‑3852; FAX: 402‑476‑6547 

JSEELHOFF@ASSOCOFFICE.NET 

WWW.MCBRIDEMANAGEMENT.COM 

OTHER LOCATIONS: NEBRASKA 

McBride & Associates is a full-service AMC founded 

in 1983 that has served more than two dozen trade 

associations and professional organizations. In 

partnership withus, our clients have successfully 

fulfilled their missions, enhanced value for their 

members, and increased the effectiveness of their 

volunteer leaders. 

INDUSTRIES SERVED: CONSTRUCTION, HEALTHCARE, 

HEALTHCARE-GENERAL, HEALTHCARE-NURSING. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

MCI GROUP/MCI USA 
7918 JONES BRANCH DR., #300 

MCLEAN, VA 22102 

225 W. WACKER DR., #650 

CHICAGO, IL 60606 

ERIN FULLER, FASAE, CAE, PRESIDENT, ASSOCIATION 

SOLUTIONS 

703‑506‑3260; FAX: 703‑506‑3266 

ASSOCIATIONSOLUTIONS@MCI‑GROUP.COM 

WWW.MCI‑GROUP.COM/USA 

OTHER LOCATIONS: OFFICES IN 60+ CITIES GLOBALLY 

MCI unleashes the power of people to deliver 

innovation and growth. We provide full-service and 

project-based solutions for associations looking 

to enhance their strategic and tactical operations. 

For more than 30 years, we have helped our clients 

solve their key challenges and shape their tomor-

row by delivering locally relevant expertise. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, HUMAN 

SERVICES, INFORMATION MANAGEMENT, INSURANCE, 

LAW, MANUFACTURING, MINORITY-BASED & ADVOCACY 

ORGANIZATIONS, PERSONAL CARE & SERVICES, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, PUBLIC SAFETY, REAL ESTATE & HOUSING, 

RETAIL & CONSUMER GOODS, SCIENCE, SOCIETY OF 

ASSOCIATION EXECUTIVES, SPORTS & RECREATION, 

TECHNOLOGY, TOURISM, TOURISM-CONVENTION 

CENTERS, TRANSPORTATION & STORAGE, UTILITIES & 

ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE CHARTER ACCREDITED AMC 

SEE OUR AD ON PAGE 27 

MCKENNA  
MANAGEMENT, INC. 
4 LAN DR., #310 

WESTFORD, MA 01886 

PAM MCKENNA, M.ED, CAE, PRESIDENT 

978‑250‑9847; FAX: 978‑250‑1117 

INFO@MCKENNAMANAGEMENT.COM 

WWW.MCKENNAMANAGEMENT.COM 

OTHER LOCATIONS: VIRGINIA 

An accredited AMC, McKenna Management offers 

full-service management, project management, and 

consulting services tailored to your association’s 

needs. Our creative and proactive team is guided 

by our core values: professionalism, partnerships, 

strategic thinking, and quality service. We’ll partner 

with your leadership to develop and implement 

unique and effective strategies. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, BUSINESS, BUSINESS-

HUMAN RESOURCES, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, COMMUNICATIONS & 

ENTERTAINMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, FINANCE, 

HEALTHCARE, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, INFORMATION MANAGEMENT, 

LAW, PROFESSIONAL SERVICES, SCIENCE, SOCIETY OF 

ASSOCIATION EXECUTIVES, TECHNOLOGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

METACRED—WHERE THE 
BEST CREDENTIALS GROW 
6841 ELM ST., #0300 

MCLEAN, VA 22101‑0300 

JOHN H. BAKER, CAE, VICE PRESIDENT OF GLOBAL 

STRATEGIC GROWTH 

703‑327‑2733 EXT 102; FAX: 202‑470‑6408 

GROW@METACRED.COM 

WWW.METACRED.COM 

OTHER LOCATIONS: NEVADA; VIRGINIA; WASHINGTON, 

DC; BELGIUM; SINGAPORE; SWITZERLAND; THE 

NETHERLANDS 

Metacred: The premier outsourcing solution for full-

service management of credentialing programs. 

Experts in building and operating profitable, legally 

defensible certification, accreditation, and licensure 

programs. Our mission: Develop, manage, and grow 

the best credentialing programs in the world. Our 

value proposition: Improve quality, achieve sustain-

able growth, and increase ROI and impact. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 
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& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, HUMAN 

SERVICES, INFORMATION MANAGEMENT, INSURANCE, 

LAW, MANUFACTURING, MINORITY-BASED & ADVOCACY 

ORGANIZATIONS, PERSONAL CARE & SERVICES, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, PUBLIC SAFETY, REAL ESTATE & HOUSING, 

RELIGION, RETAIL & CONSUMER GOODS, SCIENCE, 

SOCIETY OF ASSOCIATION EXECUTIVES, SPORTS & 

RECREATION, TECHNOLOGY, TOURISM, TOURISM-

CHAMBERS OF COMMERCE, TOURISM-CONVENTION 

CENTERS, TRANSPORTATION & STORAGE, UTILITIES & 

ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

MULTISERVICE 
MANAGEMENT COMPANY 
994 OLD EAGLE SCHOOL RD., #1019 

WAYNE, PA 19087 

PETER M. LANCE & SHARON K. TANNAHILL, PARTNERS 

610‑971‑4850; FAX: 610‑971‑4859 

INFO@MMCO1.COM 

WWW.MMCO1.COM 

Medium-sized firm specializing in personalized ser-

vice to national and international trade associations 

and societies. Full-service association management 

including membership development, conference 

and trade show management, marketing and com-

munications, and in-house graphic design and inter-

net services. Specialized experience in marketing, 

certification, and standardization work for industrial 

products. 

INDUSTRIES SERVED: MANUFACTURING. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

NGAGE MANAGEMENT 
2501 JOLLY RD., #110 

OKEMOS, MI 48864 

TOBI LYON, MBA, CAE, CEO, PRESIDENT 

517‑325‑5308; FAX: 517‑220‑2969 

INFO@TEAMNGAGE.COM 

WWW.TEAMNGAGE.COM 

Ngage Management is Michigan’s largest full-ser-

vice association and event management company. 

When you choose Ngage, you’re acquiring a team 

as dedicated to your association’s success as you 

are. We balance our skills, energy, and teamwork 

to integrate with your organization seamlessly. By 

working together, our expertise creates your suc-

cess. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, HEALTHCARE-PHARMACEUTICALS, HUMAN 

SERVICES, INFORMATION MANAGEMENT, INSURANCE, 

LAW, MANUFACTURING, MINORITY-BASED & ADVOCACY 

ORGANIZATIONS, PERSONAL CARE & SERVICES, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, PUBLIC SAFETY, REAL ESTATE & HOUSING, 

RELIGION, RETAIL & CONSUMER GOODS, SCIENCE, 

SOCIETY OF ASSOCIATION EXECUTIVES, SPORTS & 

RECREATION, TECHNOLOGY, TOURISM, TOURISM-

CHAMBERS OF COMMERCE, TOURISM-CONVENTION 

CENTERS, TRANSPORTATION & STORAGE, UTILITIES & 

ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

P&N ASSOCIATION 
MANAGEMENT 
8550 UNITED PLAZA BLVD., #1001 

BATON ROUGE, LA 70809 

MELANIE TALLEY, CAE, CONSULTING ASSOCIATE 

DIRECTOR 

225‑408‑4730; FAX: 225‑408‑4422 

MTALLEY@PNCPA.COM 

WWW.PNCPA.COM 

Our clients’ success is our highest priority. Our 

business philosophy centers around the concept 

of, “Our success follows the success of our clients,” 

and our culture reinforces our commitment to 

service and quality. For 30 years, we have provided 

associations with close personal attention and ser-

vices of the highest quality. 

INDUSTRIES SERVED: HEALTHCARE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

PAI MANAGEMENT 
CORPORATION 
4800 HAMPDEN LN., #200 

BETHESDA, MD 20814 

JAMES VRAC, CAE, PRESIDENT 

301‑718‑6523; FAX: 301‑656‑0989 

JVRAC@PAIMGMT.COM 

WWW.PAIMGMT.COM 

PAI specializes in meeting the distinctive manage-

ment needs of professional societies in the health 

professions and biomedical research disciplines. 

Our successful track record of helping volunteer 

leaders increase membership, boost conference 

attendance, and improve financial stability is based 

on our association management skills, experiences 

in the healthcare industry, and use of state-of-the-

art technology. 

INDUSTRIES SERVED: HEALTHCARE, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, SCIENCE. 

AMC INSTITUTE ACCREDITED AMC 

PARAGON EVENTS | 
ASSOCIATION MANAGEMENT 
352 NE 3RD AVE. 

DELRAY BEACH, FL 33444 

FRANCESCA RADABAUGH, VP OF OPERATIONS & 

DIRECTOR OF ASSOCIATION MANAGEMENT 

561‑243‑3073; FAX: 561‑274‑4849 

INFO@PARAGON‑EVENTS.COM 

WWW.PARAGON‑EVENTS.COM 

OTHER LOCATIONS: PENNSYLVANIA; TENNESSEE; 

VIRGINIA; WASHINGTON, DC 

Celebrating 30-plus years of experience, Paragon 

Events offers robust AMC services paired with 

extensive event-planning expertise. Paragon Events 

becomes a seamless extension of your association 

by providing strategy and service in many areas, 

including leadership and governance, finance, mem-

bership and volunteer management, marketing, edu-

cation, and events—all within office headquarters. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, BUSINESS-

MANAGEMENT, BUSINESS-MARKETING, BUSINESS-

SALES, CHAMBERS OF COMMERCE, CLUBS & FRATERNAL 

ORGANIZATIONS, COMMUNICATIONS & ENTERTAINMENT, 

CONSTRUCTION, ECONOMIC DEVELOPMENT, EDUCATION, 

EDUCATION-ALUMNI, EDUCATION-COLLEGES 

& UNIVERSITIES, EMPLOYMENT, ENGINEERING, 

ENVIRONMENT & WILDLIFE, FINANCE, GOVERNMENT & 

PUBLIC ADMINISTRATION, HEALTHCARE, HEALTHCARE-

DENTISTRY, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-PHARMACEUTICALS, HUMAN 

SERVICES, INFORMATION MANAGEMENT, INSURANCE, 

LAW, MINORITY-BASED & ADVOCACY ORGANIZATIONS, 

PERSONAL CARE & SERVICES, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES, PUBLIC 

SAFETY, REAL ESTATE & HOUSING, RELIGION, RETAIL & 

CONSUMER GOODS, SCIENCE, SOCIETY OF ASSOCIATION 

EXECUTIVES, SPORTS & RECREATION, TECHNOLOGY, 

TOURISM, TOURISM-CHAMBERS OF COMMERCE, 

TOURISM-CONVENTION CENTERS, TRANSPORTATION & 

STORAGE, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 
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PARTHENON MANAGEMENT 
GROUP, LLC 
5034 THOROUGHBRED LN. 

BRENTWOOD, TN 37027 

SARAH TIMM, CAE, CMP‑HC, PRESIDENT AND CEO 

615‑324‑2365 

INFO@PARTHENONMGMT.COM 

WWW.PARTHENONMGMT.COM 

Parthenon Management Group provides exemplary 

AMC services primarily to medical, scientific, and 

research organizations, as well as credentialing 

boards. Our focus, as SolutionariestTM, is to provide 

an innovative strategic approach that will multiply 

your membership and magnify your purpose. 

Contact us to start a confidential conversation. 

INDUSTRIES SERVED: HEALTHCARE, HEALTHCARE-

DENTISTRY, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

PARTNERS IN ASSOCIATION 
MANAGEMENT 
325 JOHN KNOX RD., #L013 

TALLAHASSEE, FL 32303 

BENNETT NAPIER, M.S., CAE, PRESIDENT/CEO 

866‑587‑7620; FAX: 850‑222‑3019 

INFO@YOURSEARCHISDONE.COM 

WWW.YOURSEARCHISDONE.COM 

Other Locations: Pennsylvania 

Providing full-service strategic and operational 

management to nonprofit associations, as well as 

individualized consulting services including stra-

tegic planning, board governance training, event 

management, certification program development, 

and more. 

INDUSTRIES SERVED: BUSINESS, CONSTRUCTION, 

ECONOMIC DEVELOPMENT, ENVIRONMENT & WILDLIFE, 

HEALTHCARE, HEALTHCARE-DENTISTRY, INFORMATION 

MANAGEMENT, INSURANCE, MANUFACTURING, 

PROFESSIONAL SERVICES. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

Q&A BUSINESS SOLUTIONS 
2650 S. HANLEY RD., #100 

ST. LOUIS, MO 63144 

BETH QUICK‑ANDREWS, CAE, PARTNER 

314‑416‑8973; FAX: 314‑845‑1891 

BQA@QABS.COM 

WWW.QABS.COM 

Our mission is to streamline client operations and 

maximize their members’ return on investment of 

time, talent, and treasure. State-of-the-art manage-

ment solutions are customized to meet and exceed 

client expectations. Let us help you bring people 

together, to learn and grow from one another, to 

evolve in a civilized society. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MINORITY-BASED 

& ADVOCACY ORGANIZATIONS, PERSONAL CARE & 

SERVICES, PHILANTHROPY & HUMANITARIANISM, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, REAL ESTATE 

& HOUSING, RELIGION, RETAIL & CONSUMER GOODS, 

SCIENCE, SOCIETY OF ASSOCIATION EXECUTIVES, 

SPORTS & RECREATION, TECHNOLOGY, TOURISM, 

TOURISM-CHAMBERS OF COMMERCE, TOURISM-

CONVENTION CENTERS, TRANSPORTATION & STORAGE, 

UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

RAYBOURN GROUP 
INTERNATIONAL 
3502 WOODVIEW TRACE, #300 

INDIANAPOLIS, IN 46268 

LESLIE MURPHY, FASAE, CAE, PRESIDENT 

800‑362‑2546 

INFO@RAYBOURN.COM 

WWW.RAYBOURN.COM 

OTHER LOCATIONS: ILLINOIS; TENNESSEE; TEXAS 

Since 1988, membership-based organizations have 

trusted Raybourn Group International as a leader 

that specializes in helping them thrive, not just 

survive. We are an accredited association manage-

ment company offering full-service management, 

consulting, and event planning services to associa-

tions serving members in more than 100 countries. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, BUSINESS, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, BUSINESS-SALES, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, EDUCATION, 

ENGINEERING, ENVIRONMENT & WILDLIFE, GOVERNMENT 

& PUBLIC ADMINISTRATION, HEALTHCARE, 

HEALTHCARE-GENERAL, HEALTHCARE-MEDICINE, 

HUMAN SERVICES, INFORMATION MANAGEMENT, LAW, 

MINORITY-BASED & ADVOCACY ORGANIZATIONS, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, REAL ESTATE & HOUSING, RETAIL & 

CONSUMER GOODS, SCIENCE, SOCIETY OF ASSOCIATION 

EXECUTIVES, TECHNOLOGY, TOURISM. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

THE REES GROUP, INC. 
2424 AMERICAN LN. 

MADISON, WI 53704 

SUSAN REES, PRESIDENT & CEO 

608‑443‑2468; FAX: 608‑443‑2474 

INFO@REESGROUPINC.COM 

WWW.REESGROUPINC.COM 

The Rees Group, Inc., offers innovative, full-service 

management for the progressive professional 

association. Specializing in the active partnerships 

with boards and committees, we focus on leader-

ship development, member acquisition and reten-

tion, fundraising, financial reporting and analysis, 

meeting development and planning, exhibit hall 

management, editorial support, graphic design, and 

web-based initiatives. 

INDUSTRIES SERVED: AGRICULTURE, FARMING & 

FORESTRY, EDUCATION-COLLEGES & UNIVERSITIES, 

ENVIRONMENT & WILDLIFE, HEALTHCARE, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

NURSING, SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

SEVEN12 MANAGEMENT 
180 ADMIRAL COCHRANE DR., #370 

ANNAPOLIS, MD 21401 

MOLLY ALTON MULLINS, CEO & CHIEF STRATEGIST 

410‑263‑1014 

INFO@SEVEN12MANAGEMENT.COM 

WWW.SEVEN12MANAGEMENT.COM 

SEVEN12 Management has a primary mission: to 

ensure we exceed our clients’ expectations and 

grow their respective organizations. We provide 

complete, comprehensive, cost-effective staff 

leadership for all administrative, financial, program-

matic, educational, membership, convention, com-

munications, and certification services for our client 

organizations. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, AUTOMOTIVE, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, HEALTHCARE, 

HEALTHCARE-DENTISTRY, HEALTHCARE-

MEDICINE, MANUFACTURING, PHILANTHROPY & 

HUMANITARIANISM, PROFESSIONAL SERVICES, RETAIL & 

CONSUMER GOODS, UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 
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SMITHBUCKLIN 
330 N. WABASH AVE., #2000 

CHICAGO, IL 60611 

MATT SANDERSON, PRESIDENT & CEO 

800‑539‑9740 

WWW.SMITHBUCKLIN.COM/CONTACT 

WWW.SMITHBUCKLIN.COM 

OTHER LOCATIONS: WASHINGTON, DC 

Since 1949, SmithBucklin has been partnering with 

associations to advance their organizations’ mis-

sions through hard work, innovation, and unwaver-

ing commitment. If you’re looking to drive growth, 

advocate change, unite industries, build communi-

ties, enable collaboration, or accelerate results, 

SmithBucklin is here to help your association. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MINORITY-BASED 

& ADVOCACY ORGANIZATIONS, PERSONAL CARE & 

SERVICES, PHILANTHROPY & HUMANITARIANISM, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, REAL ESTATE 

& HOUSING, RELIGION, RETAIL & CONSUMER GOODS, 

SCIENCE, SOCIETY OF ASSOCIATION EXECUTIVES, 

SPORTS & RECREATION, TECHNOLOGY, TOURISM, 

TOURISM-CHAMBERS OF COMMERCE, TOURISM-

CONVENTION CENTERS, TRANSPORTATION & STORAGE, 

UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD ON THE BACK COVER 

STATUS PLUS, LLC 
14305 SOUTHCROSS DR., #100 

BURNSVILLE, MN 55306 

DAVID CASALOD, CEO 

952‑683‑1878; FAX: 952‑314‑8212 

INFO@STATUSPLUS.COM 

WWW.STATUSPLUS.COM 

OTHER LOCATIONS: THE NETHERLANDS 

Status Plus, LLC, is a full-service management com-

pany with offices in Minnesota and the Netherlands, 

serving national and international associations, 

membership societies, and foundations. We help 

nonprofits succeed by combining excellent associa-

tion services with state-of-the-art technical solu-

tions and have an impressive track record in event 

management in the U.S. and internationally. 

INDUSTRIES SERVED: HEALTHCARE, HEALTHCARE-

DENTISTRY, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, PHILANTHROPY & 

HUMANITARIANISM. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

SYNERGOS AMC 
4011 N. PENNSYLVANIA ST., #100 

INDIANAPOLIS, IN 46205 

LANE VELAYO, CAE, CHIEF EXECUTIVE OFFICER 

651‑917‑6240; FAX: 651‑917‑1835 

OFFICE@SYNERGOSAMC.COM 

WWW.SYNERGOSAMC.COM 

OTHER LOCATIONS: MINNESOTA 

In these uncertain times, let Synergos AMC be the 

partner who helps your association thrive. We can 

help your association transition to a fully managed 

AMC model, provide a la carte staff services to aug-

ment your team, or act as a consultant to help you 

navigate management and staffing options. 

INDUSTRIES SERVED: ACCOMMODATION & FOOD 

SERVICES, ACCOUNTING, AGRICULTURE, FARMING 

& FORESTRY, ARTS & CULTURE, AUTOMOTIVE, 

BUSINESS, BUSINESS-HUMAN RESOURCES, 

BUSINESS-MANAGEMENT, BUSINESS-MARKETING, 

BUSINESS-SALES, CHAMBERS OF COMMERCE, CLUBS 

& FRATERNAL ORGANIZATIONS, COMMUNICATIONS 

& ENTERTAINMENT, CONSTRUCTION, ECONOMIC 

DEVELOPMENT, EDUCATION, EDUCATION-ALUMNI, 

EDUCATION-COLLEGES & UNIVERSITIES, EMPLOYMENT, 

ENGINEERING, ENVIRONMENT & WILDLIFE, FINANCE, 

GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HEALTHCARE-DENTISTRY, HEALTHCARE-

GENERAL, HEALTHCARE-MEDICINE, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MINORITY-BASED 

& ADVOCACY ORGANIZATIONS, PERSONAL CARE & 

SERVICES, PHILANTHROPY & HUMANITARIANISM, 

PROFESSIONAL SERVICES, PUBLIC SAFETY, REAL ESTATE 

& HOUSING, RELIGION, RETAIL & CONSUMER GOODS, 

SCIENCE, SOCIETY OF ASSOCIATION EXECUTIVES, 

SPORTS & RECREATION, TECHNOLOGY, TOURISM, 

TOURISM-CHAMBERS OF COMMERCE, TOURISM-

CONVENTION CENTERS, TRANSPORTATION & STORAGE, 

UTILITIES & ENERGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

TALLEY MANAGEMENT 
GROUP, INC. 
19 MANTUA RD. 

MOUNT ROYAL, NJ 08061 

JOSEPH SAPP, MBA, CAE, CHIEF OPERATIONS OFFICER 

856‑423‑7222; FAX: 856‑423‑3420 

TALLEY@TALLEY.COM 

WWW.TALLEY.COM 

OTHER LOCATIONS: CHICAGO, IL; WASHINGTON, DC; 

INDIA; AFRICA 

Talley Management Group, Inc., (TMG) is a 33-year-

old, employee-owned association management 

company. TMG works with over 40 national and 

global associations providing full association man-

agement services, outsourced solutions and con-

sulting services, as well as in-person, virtual, and 

hybrid meetings and events services. 

INDUSTRIES SERVED: ACCOUNTING, BUSINESS, 

CONSTRUCTION, EDUCATION, ENGINEERING, 

FINANCE, GOVERNMENT & PUBLIC ADMINISTRATION, 

HEALTHCARE, HUMAN SERVICES, MANUFACTURING, 

MINORITY-BASED ADVOCACY ORGANIZATIONS, 

PHILANTHROPY & HUMANITARIANISM, RELIGION, 

SCIENCE, SOCIETY OF ASSOCIATION EXECUTIVES, 

TECHNOLOGY. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 

SEE OUR AD ON THE INSIDE BACK COVER 

TOTAL MANAGEMENT 
SOLUTIONS, INC. 
55 HARRISTOWN RD., #106 

GLEN ROCK, NJ 07452 

SHEILA GUSTON, PRESIDENT & CEO 

201‑447‑0707; FAX: 201‑447‑3831 

INFO@TOTMGTSOL.COM 

WWW.TOTMGTSOL.COM 

Total Management Solutions provides nonprofit 

organizations with innovative, affordable solutions. 

An AMCI accredited management company, TMS 

offers professional, goal-oriented services to help 

associations grow, strengthen their brand, remain 

financially sound, and become strategically strong. 

TMS will be your headquarters for expert service 

and value, now and in the future. 

INDUSTRIES SERVED: HEALTHCARE, HUMAN SERVICES, 

PHILANTHROPY & HUMANITARIANISM, PROFESSIONAL 

SERVICES, SCIENCE. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

AMC INSTITUTE ACCREDITED AMC 
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PERSONAL CARE & SERVICES, PROFESSIONAL SERVICES, 

TRANSPORTATION & STORAGE, UTILITIES & ENERGY. 

AMC INSTITUTE ACCREDITED AMC 

WJ WEISER &  
ASSOCIATES, INC. 
1100 E. WOODFIELD RD. #350 

SCHAUMBURG, IL 60173 

HEATHER SWANSON, SENIOR VICE PRESIDENT 

800‑369‑6220 

HEATHER@WJWEISER.COM 

WWW.NAYLOR.COM/MANAGEMENT‑SERVICES 

WJ Weiser Association Management provides a 

variety of association management services to 

more than 50 associations. Weiser delivers a vari-

ety of short- and long-term staffing solutions in 

areas including finance and accounting, technology, 

educational program management, government 

relations, fundraising and development, marketing 

and communications, and membership services. 

INDUSTRIES SERVED: AGRICULTURE, COMMERCIAL 

& INDUSTRIAL REAL ESTATE, CONSTRUCTION & 

ENGINEERING, EDUCATION, ENERGY & ENVIRONMENT, 

FOOD & BEVERAGE, HEALTHCARE, HEALTHCARE-

PHARMACEUTICALS, INFRASTRUCTURE, 

RETAIL, SPECIALTY SERVICES, TECHNOLOGY, 

TELECOMMUNICATIONS, TRANSPORTATION. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

SEE OUR AD ON THIS PAGE 

VIRTUAL, INC. 
401 EDGEWATER PL., #600 

WAKEFIELD, MA 01880 

SHEILA MCDONNELL, SENIOR MANAGER, BUSINESS 

DEVELOPMENT 

781‑246‑0500 

INFO@VIRTUALINC.COM 

WWW.VIRTUALINC.COM 

OTHER LOCATIONS: CALIFORNIA; TENNESSEE; VIRGINIA 

Virtual is a professional services firm that enables 

organizations to achieve their goals and make a 

mark on the world. Virtual provides strategic advi-

sory and execution services that drive real results 

for technology consortia, standards groups, and 

associations that are forming, growing, or changing. 

To learn more, go to www.virtualinc.com. 

INDUSTRIES SERVED: SCIENCE, ACCOUNTING, 

AUTOMOTIVE, BUSINESS, BUSINESS-MANAGEMENT, 

BUSINESS-MARKETING, BUSINESS-SALES, 

CONSTRUCTION, ENGINEERING, ENVIRONMENT & 

WILDLIFE, FINANCE, HEALTHCARE, HEALTHCARE-

DENTISTRY, HEALTHCARE-GENERAL, HEALTHCARE-

MEDICINE, HEALTHCARE-NURSING, HEALTHCARE-

PHARMACEUTICALS, HUMAN SERVICES, INFORMATION 

MANAGEMENT, INSURANCE, LAW, MANUFACTURING, 

MINORITY-BASED & ADVOCACY ORGANIZATIONS, 

TVD ASSOCIATES, INC. 
405 N. STANWICK RD. 

MOORESTOWN, NJ 08057 

TODD VON DEAK, PRESIDENT 

888‑859‑8832; FAX: 888‑859‑8832 

INFO@TVDASSOCIATES.COM 

WWW.TVDASSOCIATES.COM 

OTHER LOCATIONS: PENNSYLVANIA 

TVD Associates is a boutique AMC that provides all 

degrees of management support for organizations 

of varying sizes on the state, regional, and national 

levels. TVDA principals take an active role in the life 

of each organization we work with, investing in your 

core values and your success. 

INDUSTRIES SERVED: PROFESSIONAL SERVICES. 

ALL INDUSTRIES & INTERESTS CONSIDERED 

LEARN MORE AT

WJWEISER.COM

+ Full Association Management

+ Board Management

+ Financial Management

+ Event Management

Devoted to 

building stronger

associations through



Creating Stronger Communities and Human
Connections to Enhance Global Society since 1987.

Let's Work Together.

Full-service Management

Meeting & Event Management

Virtual & Hybrid Meeting Strategy & Management

Consulting Services

Education Consulting • Grant Writing • Membership Services • 
Virtual C-Suite Offerings • Speaker’s Bureau & Subject Matter Experts 

talley.com | talley@talley.com
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SmithBucklin partners with associations who are striving to 
grow stronger, achieve success, respond to challenges, and 

reinvent through times of change.

We combine our experience, expertise, and passion with 
the vision, energy, and knowledge of our association clients 

to bring missions alive and create meaningful impact. 

We are at our best together.

GROW
BOLDLY AND CONFIDENTLY

www.smithbucklin.com
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