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CD-ROM Contents

The contents of the accompanying CD-ROM are intended to provide users a sampling of docu-
ments, spreadsheets, and other tools that some organizations are using in creating and executing 
membership strategy, calculating membership budgets, recruiting and retaining members, hiring 

membership professionals, and more. The files could be used as starting points or to generate ideas for 
creating your own documents and tools. The files should not be considered as legal guidance, and users 
should evaluate the applicability of any recommendations in light of their particular situation. Because 
each organization and situation is unique, users should seek legal review and guidance for any areas that 
pose legal dangers or might increase their liability.

In addition, while the organizations have given ASAE the right to reproduce the documents for this 
CD‑ROM, unless otherwise noted in the document, the organizations have not given users permission to 
use the graphics and artwork in the documents, or to copy the text of the documents.
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